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" Guide for Ohio; Grades K-12.
- homg economics written by ninety Vocational Hdme Poie .
IIorkshog: held .at Ashland College, Bowling Green - - |

‘sponsored jointly by the Council for Family Financial

' ment of Education }n Ohlo..

The material 1nc1uded in th*u.supglement is to be e e

used in combination with the. Consumer Education S

This is a composite ) ‘

of learning experiences pertinent ‘to the area of o e

Economics teachers during the Consumer Educatlon

University ahd Miamis Unlver31ty during July 1970- ol

o .

These oneaweek workshops ‘were held at each’ unlver31ty o,

Education and the Consumer and Homemaking Educatlon . 1 IR
Section of Vocational Education of the State Depart« T
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T ' y Spec:.al reeognit:.on ig- given t@ the follom.ng persons s - .v
) - _ vho. served as comultan‘bs durmg’ these workshops- . i s

“ % "% o . L. S : o : : “i
Dlrector- Dr. Ro% rt H., Hygrs ’ Associa.tei Dean |
_, v School oi»‘ Buginess Administration
T , Miami Universi'by, Oicford, Ohio

i

T £ e -COO‘I’d,inatort pr. I, Goble, Director B
L e ' - . -Student Teéaghlng Service
' T Miami University, /G'xford, Ohio o
. ) / : e oo
ST B LocaZLDirectors- Miami, quversity , ,Oxford, Oh:n.o ' L
: : Co v Profedsor Eileen S.-Grice iy
z‘ﬁnent of Home Ecanomics | Lo,
o fing Green University = - g,
s . X Professor June V. Skinmer . T
o r Depa,vtment of Home Economics e '
e L - o +~ | Ashland,College, Ashland, Oh:l.o ' S
-3 o S Prqu;;sor Gwen Cooke . ‘
2 O Depa/z“bment of Home Econom:.cs

. -Consyltants: Dr, J. Frgq, Giertz  .°. - '
R Instructbr of Economics School of Business
, N A Miami Ungversity, Oxford, Ohio e
T ‘ A Prefesso:n/ an E. Huss -, o
" " e o */"  Assistant Professor Bus:.ness Analys:.s
e s/ S . ' ¢ . School’ oi‘ Business -~ Cao S
« s ' ) | Miami University, Qxford, Ohio T+ .
o N "o \\ " 'Dr. John ¥ @;Iagg&rdﬂ, Profeasor of ¢ -
f e L Market VManagement, School of Business =~ ~
: . b K Miami Ur j.versity, Oxford, Ohio - :
Bruc « Olgon
- . . - P Assoc Pro essor Finance.
e : \ P : School ;?f Business : Lo
e N I piversity, Oxford, Ohib'
o e °Miss Géx‘ Adine Olson o s
R S Clothix g Specialist Homs Econom:.cs - -
& : S Ccoparétive Extension Service of . - 0
. e . ~ Ohio Sf te University, Columbus,. Oh:.o L
- . - Dr. Rob rtC Sherwin - - .
, L Assg,a nt Professor Soc:.o’logy
A ° . ‘ Schon of Arts & Science R
.o - S L M:Lam Univers:.ty, Oxford 0 5: A
. . . ; . - - B . .




il 1A ot Fraker - HllltopwH.Srv _—

Bo»xln.ng Green Workshop

+Ruth Burky s Garaway H.S. 2
sAngie Christy, Fairfield Union H.S.
:Janis Daniel, Watkins Memorial H.S.

Ashlqnd Uork hop e .

Eloise B:.shop, Chippeva H s, . " * -
‘Mary Lou Carpénter, Shenandoah H. S. '
.Sara Dinsmore, Crest¥iew H.S.

- Elizabeth Fornsy, River H.S5. »\

o

1&3{:' ./ :t:

“Judy Hancock, Stryker Lgcal’ HiS.

4June Houchins, Tuslaw H:S. -

. +Barbara Hughes, Auglaiza-Brown H. S. -

" (Etheleen Hugli, Canfield H.S.-

‘Lois, Kelly, Stanbery Jr. H.S.'

Karen Kruppf Port Clinton H.S.

Geneura Larning, Uapakoneta H.S.

idjadge Lugibihl, Carey H.S.

. Mary McCoy,° Jackson Memorial H.S.

~ CGlatee HcGee, Scott H.S. : .
iMargery Caklief, 'Ihomas Bwing Jr. H. S.

. Betty Jean Pe:bers s DeVilbias H.S. . ,
_+Deanna Radeloff, Pepta County JVS "

° #Florence Russell, ‘Napeleon H.S. B

iMary Sharrock, BryanH.S. .

+Yvonne Scott, Penta County Jvs- .
s#LaDonna Stéwart, Hardin 'Northern H.S.
Margaret Van Horn, Patrick Henry H.S.:
‘Janice V:Lrag, Firelands H.S.

- #Helen Weldy, Archbold H.S. }

#Helen Wilson, Tri-County JVS ' “
Jane Wise, New Philadelphia H.S.

© - .Rita Yoqgom, Fremont Ross H.S.

. "’Roberta Zachman, S;ylvam.a H.S.

Miami Univers:.ty Uorkshop

1Carol Andrews s Northv&estern 'H S.
sJoyce Brehm, Gettysburg H.S.
sRuth Brown, Manchegter H,S.

" iMary Concannon, Hubbard H.S. *

Rose Mary Cool, Western H.S. & .
#Rita Cramton, Lynchburg-Clay H. S.

- Helen Creed, Walnut Towrship H.S.
-.:Shlrley Dailey, Huntington H.S. '
/\Joan Earnhart, Trotwood-Madison Jr. H.S.
#Marie Della Penna, Jeff&rson Union H.S.

Marian Earnhart,. Moigap H.S.

Mary Fauth, Rlpley nion-Lewis- H.S..
#Eloise Foster, Marichester H.S.

"#Alice Frantom, Franklin-lfonroe: H.S.

Mabel Garst, Eaton H.S. :

 #Peggy ‘Jobe, BrunswidwH. 5.

. #Ellen Schi
. ®tArlene Schnell, Uaynedale H.S..

1ilisn Duncan, West Holmss HSS

--Gerry Greenwood, Highland HuS. ©. ... ..
. #Annabelle Frank, Buckeye Central He. S.

#Etna Hammel, Lake H.S.

#Marguerite Hullingery - Franlklin Jr .

#Ruth- Kardos , Marlington H.S.

. #Florence Knierim, Lucas H.S. '
-4#Edna Mae Krichbaum, Ontario H.S.

Linda Lance, Roosevelt Jr. H.S.

 #Phyllis McClure, Loudonville H.S.

#Sharon Maxweld, Cléar Fork H.5. -
#Jilma Mitchell, Smithville H.S. ¢ -
IMary Pg.'brick, Midvieir H.S. :

- #Fileen Plocher, Shelby Jr. H. S.

%%Dyelyn Pollocfc, Bugyrus. H.S.

Kay Porteus, Northmor H.S.
s#Sharon Robertson, Utica H.S5, .
efer, Wynford -H.S. ‘

Sharon Snavely, Crastliné. H.S.
2Marie Sterbenz, Olmsted Falls H.S.
#Constarice Updike, WoostersH.S. .
#Betty Weaver, Colonel Crawford H.S.
i#Jane Thr'ockmorton, Mt. Vernon H.S. -

‘#Susan Wilson, Centérburg H.S.

#Dorothy Wagner, Ashland H.S.

" ) . - .

. #Dorothy Heidlebaugh, Mendon-Um.on HeS.

#Eunice Hood, West Jr. H.S. . :
#Marilyn Huntoon, Madison Township H.S.

_#Hilda Kuhlman,. National Trail H.S.

-Shirley Kuch, Valley View H.S.
Catherine McCollam, Wellsville-H.S. .
iMary K. Miller, Twin Valley North H.S.:

¥Bernice Nuzum; Coshocton H.S."

#Carolyn 0'Bryan, Anderson H.S. -~
Ina. Hendrix, West Union H.S.

sdfary Radford, Waverly H.S. -
Arlene Rapp, Piketon HeS.

sMiriam Steen, Jefferson Union H. S.

sAnita Todorov, Prn.nceton H.S. :

sJoyce Wilhelm, alawanda H.S: -
#Julia W:Llson, alley View H.S. -
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OBJECTIVE The student li@ts and defines the J.denbifi‘able characteristicu and _

OO S S Y

m*gozriﬂ—inbemnt—%n—thmcenomi:c—syﬁﬁm.

BN DT

Suggested Laarnii‘zg:..{inq-f . Suggested = °

. s

-

Gonceptsé . - Grac;e Level Evaluation Experiences : Rasoureea
Characteristics and Home Le. I Ligt and digeuss local Teaching onsumar
Goalg . Family gervices that can be Edueation’and °
¥y N " Living utilized by this group.  Finaneial Planning -

AP _ (Parks, pool, -1ibrary, ote.) o : -
o - Home Ee. IV - Video tsxpa or tapeﬁthe City Council for Family’
: . . Family - Service Director or Council® Finaricial
' \ - Living Precident's cpeech on local® Rduecation
' o S s - services and their benefits :
Private ovmership = =, + 'to the ccnnfunity’. o | o T
Home Ee. IV ~ Video tape or tape (so = ',
v TFamily Economics and other clagses” ' - S
. Living can utilize) the City .or.-i : . . '
. . County Treasurers report-- :
o CoT e ' "Where our tax money goss." o.
9 - Free competitive I R b,
_ enterprise ., Home Eec., IV ,Have spudents survey the Newspapers
' . Tamily : coxmruniiy/for dual employ- . Magazines
' Living Tient, i.e, farmers who TV. specials -
S also work in towm, smwall ~ - . . o
. ® businessmen whao sell S ¢
v o _ insurance a’o m.ght, «ete. ST :
L _ ) s .
. Market'system .  Home Ec. IV Have farmer or county o -
- . - Femily - exterision agent come in-
Living == * 'and describe farming changds e Tt
, , ~ v ‘ovep the years and “the: | T e
, relationship. of th}s “and tﬁe .
. Profit motitve ' profit motive. ' P C
. QJ\Q\{; o ‘. s : : o "‘ o
- Growth Home Ee. IV ‘Obtain and have st;zdenfss £11- S B
‘ -+ Tamily - - out ‘actual tax forms for a . | -
. Living B _hypothetical income. , - ; T ,
P ' ’ Have students 1nvestigate how r
, - Full .Family small business is operated and g T

employment Living how they deal with others such '/ S

. o " as,a. gmall home based business / f S
. Home Ec. m:.ght be studied i.e. seamstress )
' ITI and IV interior decorator 5 or repa:.r

learning experience can iﬁcorporat.e many concepts.

@

‘ shop. _
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: . Eco:mmc"d!sma S

OBJEGTivgy//ﬁhe student recognizeo tha clrcular ‘nature 6f the econony and can 1nter— oot

a

?ﬁ&taa madeaywhichwreprasentowthvvflow of.goods,qaervicea,,and;mgngy,",4w e

4

: . N\ K ) T
N . C. % Supgested Learning and . Suggested,
Concepts .~ Crade LQV@}' Evaluation Dxperiemces . Resourcos

eN Home Ec. IV ‘planning to work after marrigge - - : B

Circular flow of - Homs Ee. I Dlagram a flow to explain how ~ * Boollat’
goods, services, ~ Clothinmg &  th& flow of spucific goods - "Keeping Our
and nohey .- Construection operates _ Money Healthy"
— - Home Ec. II 1. Purchaaing textlle yard goods. Federal Reserve
. ’ " Food © 2. Purchasing meat pr@ductu. " Bank of N.Y.

-

Consumers ‘ Purchaging = _ 3. Purchading 4 -car.” .33 Liberty St.
. ' © Home Ecs IIL _ - | * Y NJY.. 100k5

p , Femily . Inviteo tanker to discuss baple- - -

' ' Living .. ing proecedures: checking ‘

' ‘ - - accounta, savings accountg, S : -

j Christmas savings, credit cards, '
L - Héfie Ec. IV - loang %nd installment credit. S "f/ﬁ
, » Family . Difference bgtween bank @nd a

Honey and’ Living - savings and loan, as well.as

JSfinancial . . ... suggestive learning expeﬁiences
~ ingtitutions _ ! from Guide.

Producgrs

¥ ‘ '44

D . Survey number of girls who are .

Interdependefice . Family = how. many oﬂ’their mothers ~work now?

of economic - | Living \

units o Discuss or rolé play changes in .
T S the family as ™ reault of mother i .

ar  vorking. p SRR

Assipnment: students diseiss with
parents advantages and disadvan~-
_ : tages .of mother. working. Have
. ¢ discugsion yith gbudénts before-.
S ‘hand %qut usin dlglomacz in
o approachlng the subaect with parents.
S
How does mather's WOrking efféct the
local economy? Dlagram' suggestions
o might be babysitting, savings, food
T : . budgets, local businesemen, other . .°
. e consumers "keep;ng up with Joneses," '
¢ A : need for ‘services, household and
' ~ investments (might come back to this
later in unit as a means of summary
or évaluatioﬁ testing) . )

'Have a panel discussion consisting - ‘ (F

v of working mothers and non-WOrklﬁg
! mothers or debate tbis 1ssue.

.. B e g




OBJECTIVE: Student identifies the roles of government in the ecen@my and is
knowledgeable about his right®t and rQSp@naibilitiqs ag a eitizen to
promote approprmate 1egislatien and servlcea to the whole eeon@my.

 BOONOMIC SYSTEHY

N ) . .
» o . 7

s,
*

C@néepts» . Grage Level o

© Suggested ﬁéarniﬂg and ' Sugpeated

Role of.govéfnment Homs ‘Ec. IV
S Family

. . Living

'_Legislator.

L&)

'fRegulitbf Congumer

¢ ' ‘* N -
Employer o
. Congumer = Home Eg. II
R : ‘ . "Growing
' e - * . Toward
Determiner of Maturlty"
fiscal and
mongtary policy =~ - .
: " : Home Ec.
0. : _ I1I, IV
N ] Family

- o : © Living

" as they can think of that are paid for

%o home gconemics.; Lo

~“Have students fﬂnd—newapaper

for social security eards.and

o various taxes-~withholding,
" ‘direct, social security--list same

, QGFVICGS and securities: available.'
' Regulations and gtandards. are  set

“protection of the.consutmer such as

fabrigs, and food,to. show ‘product

- college graduates.

‘Evaluation Experiences Regources
— .

Conduct a gtudy of gavernmant
educational bulletins related -

Write letters to legialatgr or
regulator of products and/or .
Services on-which legislation is
pending or on which Taus have -
been/abused.

articles about the role of -
government plays related to the
home and family (almost an area

of homd economlcs would be cevered _
here) " o e S
Have social securlty repres entaa '
tive visit and discuss-application

various regulations. :

Services and security at various . _ Check with
levels of government are paid by Civil Service

by government for the benefit and

food and interest paid for borrowed.
money. Have study of label seals
of such items as electric clocks,

has met specific laws. *

Look forfcurrent newspaper items R
cOncerning findirgs of DA, ) Lo

!
Dlscuss types of. government Job
opportunities not limited to

Ask students tOjiist*as many commodlties‘

by“gOVernment - lunch program,‘hoapltal
care; surplus and military. .

-7

’”




CRIECTIVE:’

oy PO

v
B

<
'

Stirdent differentintes the effects.of labor orpanizaticho’and
7 buslnesaos on the\egonony and identifies their functiens go ”
that ha kan relata their eperatien to hig future roles. '

EconoMIc SvsTmi . . .

C@dcgpts

IGradengvq%mwf

“Suggaﬁmmilﬁmrqing and ..

. qx«%ﬁnggﬁﬂiﬁdn—-rqmm
uEvaluation Exparienees4

Reagurces' . - -

Labor and
business
y

;'.ques

'Effécts'

-~

“ »

R

. H@ﬁe Eé..v
1T, IV

..

T"’ HOYIIG E} .

IIT or IV .

" Family:
Living

C;nodeling mother's old dress) Lo ?4:;

* convenignce, utllity or 1nproved Central Ohio, .

- microwave ovens, pollution

' Use consumer reports to check

J
¢ . L

oDiscuss @r pole play thgseffect
* of* fachion chanpe gr.cyele
(mini-inidi) on the econciy
- (Teacher may introduce subject
by students bringing in and K

Q

- Select; a particular product Gﬁnsungrvs

such ag a-car or an applianceﬁb “Buying Guide
and note features that are - - Better Business
designed to provide safety, Bureau of

InC/o .
Discusg how iﬁprovements are | * S
developed. o\ ’ '

appearanca, _

7/

ve o rdpresentative from a.
local business or industry tell
gbout research on productS.

Have taped interviews to find ' N
oup from informed.dealers or e
businéssmen the improvements

made on products - Example: X -

standards for cars.

-points evaluated in prodtcts.
Chec}‘n{pazines and newspapers

(including cartoons) for articles
on Helr and improved products.

‘Make a bulletin board fegturing -
. safety features-in new products.

2




e '

QBJBCFIVE. Eﬁe 9tudent differen iates the sffe@ts of labor organizati@ng and
- businessep on the égonomy and.identifies their functiong g0 that- .
_he can re ate their operation to hie future rvoleg. - - B

¥ . L4 2.

=

. .
.
I N
A tknmzqﬁxr*“ -
r -

o - . i y

'*;“*G\Y"ada~ Lotet— -

Evaluati@n Experiences

Suggeated.Lﬁzrning andﬂMM,w.;;

.Suggected. .
- Resourdes B

e , %ome Ee. - .
' : ' Fomily .
Living

"~ developedeess; diaposable paper

- Sereen clags for exanples “of fiew

v.advertlsanents.
-or flannel Board.

“ Have- a@representaplve

Ask “oach gtudent to bﬁing in ~

an article from a mogazige which nf.
dogeribéc & now product bging R

garngntg. o ‘ .
. ) . T

products on morket and bring coma
1nto claoa for avaluation. "

. Take field trips to, alectricn@onpaﬂy,

appliance otores; or,department stores.

. ‘Have merchant relate trendn, effects,

costa, customer aatisfagtxcn from- new
'pfoducts..,' . ;

Collect advertxseneht on new preductu1g

Use

, HBne Dc. IV Have an employer, pers nnel (j
’ o,  Family director, or representdtive .
. Living * ‘from .Ohio FEmployment Office - !
e, °JdR;Tra1ning talb to class on responsibi= —
. «! lltles of the enp oyee.' , .

a local’union exp;aln the . .




" OBJECTIVE:

Y
,

DeOWOMIC SYSTRT ., . . o

b3

The - student. i knor Jledgeable about the effects cf “the earning, )
. spendz,ng, saving, and borro%ﬂng habits ef @@nsumena on, ’the econ@mgy.

-

X , o

: c@ncemg wl ,G?%.ée-Leval Suggested Learning and l,Suggasted
e g Evaluati.@n &rperj._ances , ""Régaurces e
R T 4
Flugtuations - - -~ Home Be. IV. - Addition 0. the.case st.ud:n.es Hmf@ehold Tinance
in the econemy * Pamily - from the Guides 7% Filmstrip.,
: : 1. An executive ni.th a high

Prosperity

Eﬁployment
Productivify
_Inflatigﬁ |
.Deflation -

" "Recesgion - .

Ny

. income.

) ':3., 'A skilled person who belongs ,
- - .to a strong labor union that . .

" Have student;s ‘pIan an interview

Have students aelect items of inter= ,
est to them and cobipare pr.i.ces of '
_the sarmie items o.f five years ago.

_before the recesgion tordemonstrate -

2, '..Unakilfledf ’person who
" dogen't belong to a
.s’orong un:Lon.

- gets raises gbove the cost of - . oAt
living. . Y o .

with these people using the tape
recorder. Play to the class for
discuss:x.on.

Havé the studants compare pr:Lces
during a recession with-prices =~ .-

the effects of recession’ on the '
economy. Uge coimon items. I O
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- | ‘moonoMc SYSTmI - - S
.. OBJECTIVE: The student identiffoo the factore which contribute to the price.
' ' - of a product or g¢rvice as a basls for undefstanding cost and -
", * vage determination.. ] - P R
. Concepnts ] "r"'?"draaé'Léirﬁil"‘"" ““suggeﬁted";earﬁiﬁg'&;ﬂd » ' "_féUQEGStéd
ST ) L Evaluation Expericnces T HEB0ureen
~ Markets: Price Home Ec. IV Take students on a field trip
‘and Wage'\. ° Family to 'a local bakery, cannery, dry
Determination, Living cleaning or beauty, shop to
‘ detérmine how expenditures of the.
Factor market l} : operation .affect prices charged
~ and wages earned. '
Product market.
- . T o i ] ® D
. \ \\. . [ <= ” )
*~ - -
. —_— 3‘ a
- : - ' : «
e g ) Q-'
. -~ * - i 1
o i i - o0 )
<. \: o ) y
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The student identifies and’ utiliVes available regources in reaching

e PRI

-OBJECTIVE:
his goals in terms of his potential capacities end ag a way to achieve
o® personal satisfactions. / C et .
' Concepts Grade Lévéii-v;mSuggested'Learningaand' : Suggeeted;

‘ Home Ec.

Humaﬁ resoyrees .
C . gr, 1In, ¢
Time , IV or- .
: ’ ‘ Tamily.
Energy Living,
Talent and o : .

" abilit - . . .
Skills . v e
Knowledge =~ :

~ Health .
Interests LA % B
Attitudes - Home Ec.:

l I, II; III,
- . and IV
*
L)
? P .-
" o ¥
) Home Te. I
- Home Eg. I
ﬂ; % 3 .%:‘

__Evaluation Experiences =

- one day.

Divide the class into groups
to study: human resources:at:

different age levels or stgges ..

of maturity; chart common and
uniqué human resources within

‘your'class, plan ways of

developing and/or improving
your own human regources, read
amr autobiography and list the
indjvidual human resources.
Discuss desirable personal
qualities., Lo

Role play disagreeable personn .

alities and discuss. heir these

-could limit an,individual' on a

job or as a community 1eader.

.Zi‘“c'
. Ask stndents to make a 1ist
,of the skills they possess.
List skills. they hope to

develop. before marriage.

Have students select a hobby

~that they have and develop

ideas of how they might use
these hobbles te. sarn_money

~ now or in the’ future.

_Have students keep a record

of time spent-in leisure for
How could this be.
1mproved to make their °leisure

-.time more constructive? -

Invite the ‘schobl nurse to‘give'

a short talk on the importance
of good health and describe.

community health gervices. /p~

Have students 1istiattitudes _
and then have them check those
they now posstss.

.Se'lect an attitude they mght

improye (perhaps use as a home

experience)

B

Resources

/

\

-

N

| -
; i
/f’f//f /o
3 * "
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. 7 %7 .. - INCOME PROCUREMENT - . . " . v

S OBJECTIVE' The. student identifies and utilizes avail ble resources in readhing RS
R = . his goals in termsi of hlsnpotentlal capac ies and as a way to achleve :
.fg." - T personal sétlsfactaons. A S N . '

v . "._-‘.‘ ‘ ‘ - @’ .
Lo s ~ .+ . .Su ested’Learnln and -« -Supgested -
Concepts - gg g ¢ ggested
o P S _Grade pevel Evaluation Experiences - .- . Resources

;ﬁy,{. ;:}E')j ) Home Ec. IV J-Inteﬁviaw an, adult (mother or o =i' e S
N _Family =~ = neighbor) to find cut what is S P
& gy - Lividg her most scarce resource. Why? -

oo L T Ask the students to list types .{jlif;‘_»-'”P'
- o - of work. ‘they personally know - "o s
. R LT ) some relatlve or nezghbor pursues A
L. LT for fncome. .
e - N . Have a pupil 1lst the occupa- L
S e o tions on a chalk board. . - PR
Tl e A} R , ' From the 1list, categorlze 1nto
Lo S B 7 -areas of unskllled, semi-
S . T “sKilled, ‘skilled, }echnical | S
AR ’ L R ”,““ or professiond]l occupations. f"u
e A ‘ When feasible determine wage = . L
Coe ..l S ' or ealary range for each groap. , - = - "
" Financial resources  Home Ec: IV Uslng a*hypothetical case, . . R
sl © . Family - : typical to your communlty,
. . Wages o Livlng »; study the difference’ between
s Ce e Qe ' gross salary ‘and: take-home A s
-~ Rent © - »'u.x§"n_ L - pay.s What,makes up.the’ differ- o
T . ence between these- 4wo amownts? ... . o .
' . Interest  © . .4.. . Howis this monejised?" Discuss ST
S - S , typacal rent\ food costs, 1nsur-'ff-,9-ff” L
- o Profit o o ‘ o "' -ance charges, etc. M

-y, . B ) B

e

[

Have the class wrlte an S, e
‘@ssay on_the possible. ways tor . e T
get or earfi money.  Think in terms = - ... ‘.
-of ways that are suitable’and- =~ T gl
o B i s . uneultable. -What effect does it . . & it il .
o e e "* . hayeon & person and his communlty S

o A ST Y., toget money wrongfully’ ' : ,

' -, R Discuss ‘hgw. earning morey. right- .

31 TS confidence and self-,_ e

.O, .

°  Qther

L Report on, ﬁhe amount one can. expect o R
o - from various 1nvestments. Discuss ' T
~the amount of mater1a1 resource

\\ accumulatlon as'it relatés to the

v amount of indiv1dua1-human resource.

+ ‘ o . 8 . .
- . T - * LA . ) U . ’ .
o | ) v R . . - : ' ot :
. - . N y . LY : . b q « < .
o o T ’ B e R > y . - : .
R . e L U AT BT by . : N
* - . 7 .t FEREET U S . - v 'Y B S . . - B
) oo R A ¥, . ! M : . .
o e . - gt ~ {. v v R . . B R o ; .
o - . PRI : - T .. P & f
X b




. OBJECTIVE:

B>}
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]
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ook
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- INQOME.PRQQUREMENT R

- his poals in terms.
personal satisfec

- Ty

The student identifies and utilizee available Tresources in reaching ,
f his potential capacities and.es a way_ to achieve :

e
a

'Ccncegts'

F'Grgde Level

Suggested Learning and .~
Evaluation Experiences

Suggested
Resources

': \ - Q )
* Community resources

Service

:'Educstions1< :
Philanthropic

Assistance

e

-Home Ec.}II

- Home Ec.

I, IT

List the services available in |

i Diecuss the importance of

77 ’ R .

yolr community. Compare the o oL

cost of these'services with the - .
time it would take you to, do ’ S

. them ypurself. SExample - a

bakery, laundry, or drycleaning.

responsible citizens in a .
community. Plan a community-. -
activity at loeal rest homes,
county homes or hospital (FHA
or home experiences idea also)
"Adopt a Grandparent.™ '

Make a budget for a party. Plan

-4 party for” one,of these groups,
earn the money, make a plan for.

’spending it and have the party.

~Have a contest to see who can find
the most. community resources in 1arge
city telephone book. . -

,v'lInvestigate and report the resource'v'
“potential of agencies in contest

mentioned above. - .
Report on how"individuals can take

:oadvantage of community resources,. . . .-

Ecuss return expectations-of . SR
agencies for:the use of their e
Tresources. :




\ ‘OBJECTIVE:

fce tussrs

I PROGUREMENT S L
- . L . * + e i N . . K
Eo ) ~ S .

o

The student explores, investigates, and selects an occupational area .

- which he considers appropriate to his abilities and interests in "
ordar to functlon in soclety. ‘

.

! ‘ - ' > Buggested Learning and . Suggested
Concepts Grade Level Evaluation Experiences Resqurces X
v - . ] . . P /
Requlrements of a Home Ec. I  Plan debates to simulate ., = _ B
vocation or II student's interest in the . : A P
7 4 o " value of planting and .
- Ed cational‘training . preparing for a career. N )
SN 1. Advanced educationand ./ - - . . 5
Length . (success go hand-in-hand. T
- A qil&blllty . 7 2. Quick success is better :
Tingncial cost.. | - ~ than “thorough training. A
Opp rtunity costs 3. The salary is the most- .

Perso,al

L Skllls and/or 1ntel-
lectual aptitude
Honesty
Initiative
Loyalty.

Industry . f_

* Degree of health °

- e

along with people J

Age
‘or IT
Time demands o
. On the Job
AT Off the job o
' ' , Home Ec. I
Financial S .

Educational costs
Material costs- -
~Salary, wages,
benefits for employees
MisCellanegus -

Benefits of a vocatign

. ‘Hoﬁe Ec. T

' '.6. Time is’ more important

H

" Have eaéb student seiec£<'¢

Survey the cﬁmmunify-in.which

B you have selected is needed

+following manager for a day is

- important thing in consmd—
ering a. job.

'h. Marriage does not'require

an education so girls do
. not need to go to school,
5. " Budgets are not practical. ot

.than money. (“ . e
Have a- pané& discussion con-~ ] '

cerning the characteristies .

fecessary for getting and

keeping a position.

a career interest. Identify

some part-time jobs that would
be helpful in preparatlon for » :
,this career. - , Y

‘you live to-see if the career = =~ -,

.in your area: example - Yol T S

. beautician., If they are already : ‘
in surplus is this a good
ch01ce? , . . R

. . Y ’ .~ ‘
Rredetermine interests of class o : \; s
members and arrange a visit to . oo b

~

 a local businegs where interest  * - (oL ]

is shown by the student - k oo
an example. B , o '»‘ o y

-

15
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GBJEGTIVE- The student explores, investigates, and selects an occupational area’
' vhich he considers appropriate to his abilities and interests in °
' orden to function in-SOGiety. o ¥ S

-

7

- mciE Paotuammw' e e

. . : . e

. %yi . SRR ,
' o v “» r e

hy

@
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Concepts

1'Grade Lévéi . Suggestéd'Learningaand ‘.

Suggested .-
Evalnation Experierces ‘Reapurces

" Monetary rewards .

Occupational outlook
~Persona1 aatisfaction

vSocial standing
Non-riaterial returns
Effect on happiness Home Ee. II
Contribution to society -
- Security . '
Tringe benefits

qther c&nsiderations; SR
‘Mobility

Future
Adaptability to .

similar vocationg o

Physical or mental
work .

. Age

Sex
Necessity for retraining
- Working conditions.
Sources of information
Local
- School
jﬂbrary ,
Speciallsts .

Stateﬂgpvernment agencies ;

Federal governﬁent agencies .

PR

5 Ss:,; . . ) B

varying yocations to digcuss’ o
their chosen career with the Ve -
;students. :

. aptitude, and 1loyalty that each ~
" particular job.
Horie Ee; II

employee.. ' )

Have a panel discussion made up /*
of persons knowlédgeable in ' /.

Have sl des prepared, if possible,
of studénts participating in an
0. W. E. program and let girls
load discussion on the skillsy”

student must do to hold their L .

R

Students conduct a-mock interview.
Girls play the role of pergonnel
manager and 1nterv1n/ pro: ggx{ve

N/
[N

RS
i
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o : : a o b ' o
° _ OBJECTIVE: The student idoritifies and examines pr’ivaté and public agengies on the.” "
' - " loeal, state and natlonal levele which will.enable him to seécure )
At . continuous education and training in order to ach;l,eve personal patj.s-
SR . : faction and self ﬁulfillment. . . . '
- — v | — P s-‘ . .
.Concgpt,g v Grade Level Suggested Learning and o Suggested ‘
- - Evaluation Experiences ReSource;a :
g . ., / e
Typgs of educationq,l Home Ec. II Secure j.nformation from .o n A
agencieg L , technical schools, beauty =~ -
In-schicol : . gchools, business colleges, ‘
. Publie . +. ' and other profeassions.  Explain )
. Private E . . . their program study and-the ’
- Parechial | . . problems they have been forced . 4 .
S T A to gsolve to meet laws and demand o C{ .
- Out-of=-gechool -~ = . \ . of person on the ;;ob.’ ) o o
. Youth organ- B ' o :
>+ " ivations o Hcme Ec. IV = Invite an administrator to ex~ = o
Adult eclasses - , plain,adult classes in jour "school’ s
e e e including, cost, regn.stration and s
Sl ,curr:.culum.- , o _
Training provided by 6 u >
’ educatiqnal agencies Home Ec. . Invite a ‘counselor or 'princlpal A
. Preparation for' ° II, III ’ - .to.talk to.the class about avail~
' further education ' v .~ fv dble scholarships for, 'ﬂ:’rther )
i Preparation for g edt;cat":ion. S L
~ employment . S ' _ _ .
. Professional ‘ As :.gn to study in small groups,
. JYocational- - - -} what it costs the taxpayer for each
;. technical " : o Z stident in’ school, what does it cost
"~ Apprenticeship Q 4 i, th student, how much is spent on v
Upgrading or . =~ = ' S ‘{g ' books, supplies s building upkeep,
. refresher courses - = ' & . * salaries and insurance. -
® Enrichment of - Lo o
1eisure t:i.ma L _ i . ;Ask'eac_h Astudent, to contact and
‘ 4 . ' interview several individuals asking
Sources of . Ini‘ormation . them to relate how’ home econcmics ’
Field trips ’ - training has affected the. ind:nvidual's s oo
- Printed materials ‘ . success in job procurement, social 1life, -
: - Guidance counselore contribution to community and i‘amily '
¢ Career-days = .. 'hoppiness.
. © .. Resource people . oo _ “Use resylts of survey, for’ recognition
C.ot T .. . ‘of walues, fJ,exibllity, and personal
' " . ' satisfactions. o

Speakers from the profession on *
a panel" "Hou to advance in a . i
profeﬁsion.". L ) I

1- . . ’ - . S

. . - . . ‘,' ‘ . A . )
i o . ‘ gyt e, . S v .
K . ey : . Co . . L
- . - O Do :
: L ey : S S
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T ";mcor-mmocuammmi' B

s &
j;EJECTf%%: The student identlfies and axamines private -and public agencies on the
S , loecdl, state and national levels which will enable him to secure :
~continuous education and training in order to achiigve personal satis-
‘faetion and self fulflllnent. ..

P ‘- - i ¢

oo

" Conecepts - o Grade Level . Suggegted Learning and © ., -Buggested
. - . 3 : Evaluation Eikperiences “Resources

~ ; o - ; o — ""'

, Admission requiremgnts“: .*  ,Make a study of the types of o “,;7
. Publie education fad upgrading and refresher courses ’ o
-t Age T available in your conmunity and :

Residency - : . other communities. for out~of-

Prenrequqsites > . “sechool personnﬁls' v, R .
P?ivate or parochlal -+ . Investigate so \ es of assistance . e
edusation X e - which are ava132§;§ to studentg’

Application * . ¢ [ . .from companies, c¢lubs, lodges, -
" Acceptance . S * government véteran benefits and e
. 'Payment of fees : ,pth ré. . N '

" Youth organlzations v ' ' o 3 L
: Opening iin thé Rra S RS o B
- group , S Lo
Age T S Co. . - .
Membership feeg .. ' . S I Ly N i .
Adult classes™  \ - - o
® Tuition : S

Registration o *

Sufficient: number. ‘

with' similar - "',"\ ’

interest C Y

Sponsorship by i
. educational or - '
- camunity agency -

B

3 s - -




v S mcommocmmm R
The student recugniyeu, eyplains, and.acce ts the total effect that :

=, OBJECTIVE:
DRI T _his intome procurement will have on the individual, the fnmlly, the

" Production
Labor force
Grotrgh

. Betterment,

Society .
Type of goods
.and services:

‘/ produced ’

Amount of )

- goods and ser=
vices prioduced
Balance in the
economy '

Ewaluating the effects .
and results of decisions -

Acceptinecd of
"decisions :
Recognizes 'the
difficulties of

' changing dgcisions.-/

Time _
Financial

" Living

P cormunlty, and the soclety. -
.o : - A ot
. : = N L T —
Goncepts ' QGrade Level ‘Suggested Learning and - Siiggested- .
. . > S Evaluation Experiences . Resources
* Effects and results Home Ec. v Have students 1nterview ans o
of dacisions Famlly soci&l'workeﬁ to find out - . L
' .. Living how he atbempts to teach -~ = = T4,
IndiJidual ‘ families to manage their S ‘ j
. Accomplishment income bettor. L R
o ¥ goals : > . L A ; T
® atisfaction Home Ec. I¥ Have class draft a blueprint ’
portunity - Family _ . of the ideal house in which L .
" eost Living  they would like to live.- - 7 = : ‘
o7 Relate -the agsignment to
Family » the economic area in which -
" Tncome level . . - - ~ the school is located, being
" Standard of sure the size of home and - .
C 7 living . its qbst are realistica :
. .Accomplishment: . ' iy
- of gﬁzlc hm'n - ‘Role play girls E!smussmng
Opportunlty . formal dresg, ofe girl contem- ..
costs N ~ plating purchasing hers vs. ’ . ,
: ' another girl constructing an original - Coe
L. Copmunity creatlon. Points for discussion ° > s

might ‘includé values, economics goals ’
and satisfactions obtained, and -
cOSt/involved.

Home Ec. IV Read the "ant Ad" section  *

Family - of the paper.- Which houses

would you want to inquire aﬁbut?

Jormulste a criteria to use in L. K
-« determining what house to buy o

or rent. -

Ty " home the various income -~
levels, and. the life cycle

i “’D:ij’*et% renting vs. buy:.ng a
. .:- << factor of the couple. C s




*OBJECTIVE:

BET pousmm BEHAVIOR nm‘mms

.8

The student alters his consumer behavior when he recOgnizes the need

for change through an idenbifa.cation of .the varying influences which

N

0 'affect his phﬂosophy of decision making.

L e

Thoem

4

Concepts

4

Stggested Learning and

Grade Level  pyaTyation Experiences

 Suggested |
Resources

Dec:.awn-mking

Phllosophy

Cot ,."_'vHomeEc‘.‘II E

Home Ec. III, Discuss: the importance of
v - 'making decisions pertaining
Family L:urmg to-a couple's money manage--
: ment to achieve maximum-
. - satisfaction on a minimum
¢ -budget before they are
married and how they might
use the’ decision making
proceas to do 80

‘Home Ec.

‘ HaVe a panel dmcussion :
I, II

with students writing

7 , questions beforehand for

: ' .~ members of the panel con-

A ~ cerning dress, spending,
cost and. appropriate enter-

" tainment .on a date.
students of other grade:
levels to join panel so
students can compare an-
SHeI'B. : o “ w\

- Compare convenience faods
with those fully prepared
at hcme .
preparation ‘time, cost,
quality. Determine which -

would be the best buy under

" yarious cond:.tions.

Influencing Factors ' , : I

Goals

Values

Activities

o War:xts

-1

’ : ’

Have the student select

- pletures of objects she

desires and would buy.

* Rank the items in order of

importance at the beginm,ng

of the unit and again at

i the end of the unit to show
- any evidence of change,

Home Ee. I, -
II, II, IV
Family Living,

“ A ..
. 2o

Report on flavor,

Invite

Your Guide for
Teaching Money
Management, House-
hold Finance Corp.,

- 1965, Prudential

Plaza, Chicago,

: Ill:mcis , 60601.

-

S

Wilhelms, Heimerl,-

‘Jelley, Consumer -
Economics :
s »




~CONSUMER 3Emviomnmmmms .
OBJECTIVE- ' The student alters his consumer hehavior when he r%cegnizes the need v
for change through an identification of the varying influences Wh.Lch b
affect his philosophy of decision maklng. e -
- : k -Suggested Learning and Suggest'ed"
cancepps Gmf’ Lwﬁj_' - Evaluation Experiences Resources, .

A

Nee

Experiences
| BAPeH .

Problems

Emotions .-

.
o

Habito

£

. Inﬂuencing Faét.@i'sv.

Home VEC. I’,’
II, III, IV
Family Living- game is conducted in 8ix

2

Home E'é. Iv

Family L:z.v:mg discussion-on tangible and in- = Time, by

~ Home EcQ
. I, IIT

" A Savings Game: divide the, . Teiching Consumer

. it can for saving the article, " L . ﬂ

‘ Have a class auction of articles \

i

G

class into two teams, the Education, .
Kiplinger, pge 25
3-minute rounds; at the be- r- . .
ginhing of three of the
rounds, the teacher shows ;;
objects that seem to be = o
- worthy of saving, such as ' I
a dollar bill, an old book, |
" a healthy, potted plant, . ®
a wearable piece of clothing; s
an unused envelope; at the
beginning of each-of the _ ,
otlier. three roundsy the . e
teagher, 5hows objects that SN T
-de_riot seem worth savings e ~
such as a bottle cap, a tin AR
cafiy a canceled postage stamp. o T "
During each round, Team A is o ; EE
to write as many reasons as - C e l

~and Team B is to write as many .- :
reason,ss -as it can for discard- ' : !
ing, or using the article. ‘ : o
The team with the largest num- o
beryof sound reasons in its ‘
behdlf wins the rounds. When i
the \game is over, have a dis- N
‘ cugsion of decigion mal¥pgs \ L L
relating thic to values, goalsy . “ C
and any other influencing fa.ctors. _ ‘ | |

Select a”class member to lead a Managing Living .

© tangible goals. List some long Margarct. Raines
range poals for high school =~ o e ‘;

atudents, discuss these goals. T 1

which class members might pur- e
chase. After the auction; have ‘ S ;
tlags members explain and ana-. : SR
lyze the factors which determned g '
'bheir puichases.

o 2r




CONSUMER BEHAVIOR. Dmﬁym%rus

- . ’ . D P

-
°

- u
r‘v G o

@EJEC’I‘IVE.‘) The ctudent alters his cﬁnsumer behavior when he recognizes the need -

. for change through an identification of the varying ini‘luences which

v affect hia philosophy of decision making. R

4

L] .

A}

Concepts =

Grade Level

N .

“  Suggested

Suggested Learning and
fép Resources

Eva’luatioh kperiences

influeﬁcing Factors
Goals - |
' g ‘ Vaiﬁesv ]
/Acﬁiﬁti;a |
Vamto '
) aq
- Needs
Experignces
Problemc .
- I.?.mot;:fy.ons .r |

Habits

. gp 't

| H‘@me‘ Ees. I

" Home Ee. I°

Home Ee. I

Home Ec.. I

“gon who finds himself| in
'. cauae he didn't plan ¢

. Tell him that this ig hic

Place money of

~of money.

S r ) . ‘. -
‘Peaching Conouiter
Financial Plan- ,

ning, Council for
Family~- I‘m:mc;al
' Eduéation,, Twin
Towers,. Silver
Springs, Md.,
page 136

Use &art@Ons 1;0 depic}; the
frustrations felt by & per-

a "srouble" situation be~
ead.
These can be projecterl on
the opaque progec’oorﬂ or
clags discussion. yo

oa

Curriculum Guide -
for. a Course in

As ea‘ch studerit comed into
the room, hand him an ern-

.. velope containing seyeral - Pamily Living,
" dollars of play money. . Champaign Sr.

%h School, -
pay (or allowance) f r thic ~ Champaign, ol.,
week and that he will receive - Page 87 o
this much every weekl in-

definitely, or un‘b:i.?& it in~ .

creages or stops, of whiech - .

Jou are not sure. How wWill "

'+ he spend it? Do this at the

beginnmg of unit and evaluate -
again at unit is commg toa .

- close. i . -

Do :
D;’mcuss how and why your values You are a Con—
are different from your friend. sumer of Cloth-
e mr? ing, Garrett &
I © . - Metzen, Ginn &
. .+ Company

‘, ferent de-
nominations on chairs. Girls -
may choose according to amount -

A pgimtick to- dig~ ,
cover values: is it to be near -

_your friend, or fis 11'. thé value -

of the money?

22” 1»' a ' .g,’
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e&um‘i‘i.m Thé student alters h:xs corisumer behavi@r when he recegniz\ s the need
- . for change through an identification of the varying influgnces which

K

e affect his philosophy of dec:.sion making.
v - i : ‘ , - S ¥

. ] A ~ .i} L . “
) , 3 : Sugpested Learning and uSuggested
Concepts . . Grade Level Evalugtion Experiences Resources
JAnfluencing Factors' .° | aE S
7« Goals " Home Ec. I - I;;e a cake simply, and a. ‘Teaching Consumer -
. B , ) gshoe box attractively., Education and
‘. . Values : " .. Let/students choose which Financial Plan-
v - ' o " . ‘they would buy. - When all ning, .Council for -
' Activitiez -’ o ~ have chosen, cut into each’  Family Financiasl -
‘ A and see who a.nvested msely' -Education, Tiyin
. " . Vamts , , , SR v _ ” Towers, Silver
T : - . : | - Springs,.Md. .
o Needs . L e / N e o o :
e Home Ec. I. . Choose a picture of a garment ‘
. " Experiences = . - , that a student wants to add | 'o
¥ o . " - - . to her wardrobe and have her
. Problems’ o o explain why she chose it. : o
B . Break down the statement -~ .
-Emotions S ‘Wbecause I like it" 'into the '
o o ' deei y-making process. - :
- Habits - . .
CL ' L A H:we the student .]ustify o .
' ‘the selection of.-a.garment .- : o
* . . Or an accessory that he or T - -
o . she is wearing. S T
. Home Ec. I When students buy fabr:.c e
. v, . - for a clothing construction - . .
. i pmject, have them write - . - . ,
- - or explam this desision— B
_ - o making process in terms of - . ’
< ‘ ‘ what they chosel P
~ Home Ec¢. I . Give each student or group - .
c ‘ ’ L v of students .a.problem sitva- ' - -

‘tion related to dating, family
_ " : problems, and peer groups - _ o
R . typed on a card. Just:nj.‘y .
‘ « ‘detision’ made by group or ST,
. o student to class. Class re- E
, v | S \acts to their choice as learn- ’ t :
SRS L ' ing experiences. - ' v , T

v ; , -0 ' : e
. : . . . : ) . L. s K
- . . . 2 ‘3 . . 4 o %‘3.
. B . s - . . . kY
. . <, . .
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CONSUMER “Bmmim DEmeﬂmTeg*{ |

k‘ (OBJEGTIVE: The gtudent refggnlzes, satisfactions which cme i‘rém h:u.s cohsumer

| . .
[} . . - e

«

. behavior and shows empathy for other people who-make decisions
* different from his '‘owri ac a result: of hig identifying and undbr~

5 ' 'fstanding of tﬁe vary@g *lnﬂuences which affet;t his pemonal valuea

- goals. |

. g{:’é . ,_‘ ’\/'“c'. ’"uo

.,u\.: )
Rt

180 » :
Concepta Grade~Level:" - guggeste Laéming and Suggested
: e . I:g efL evgl Evaluati'on Exper:céncgs Resourcea
o . N o . r ;o - ,\; . i R :
. Values and Goals Home Ec Film ’t.ripe »'Marria o 2. Mone y Ingmtut.e of
' SRR III,' IV " To gain_ : ng of . . Life Insurance
Lﬂ.v:i.ng o
.+ Life Style Heme Eew I, Role PIB;Y ngsd : Teachin
S II, IIT, IV. k:.n Ja hand;mb, (Gonsumer .
. Peer Group : Family | : \ ! vkl Bducation /
S L:Wlng bout "pr’acticail,“,“ Kiplinger. o
L g =~ .page -30
Socloaec@ncmic, | o .
1&‘7@1 s " y oy
oo o S
- N Home Ec. Dramatu.ze +th -lawing through - !
Customs . EIL IV ¢ 'rold pliying: a-family cetting . L
R .. Family . up goalg for ‘apending, an engdged
' ' L:w:mg couple establishing goals for '
) L : “married 1ifé,:h family deciding
: Qua‘.ti_ty Qf life which of several goals will have “.,
' o top prn.or::.ty. : )
.Psychologzcal Home Ec. I, , Invite foreign exchange atudents -
factorg ‘ II, III, IV to discuss values and goals of -
‘Seourity - Family « individuals and families of the:ir‘ .
Sex appeal = . . Living country. - -
‘Self-patisfaction’ - - . - '
° Status R Home Agk class committ.eeg to investxgate Your Guide
L C e III,”?%‘ _.and report on one of-tha following: for Teaching
: values and goals in America-- Money
v S . yegterday, today, tomorrow..the . Management
” . values of each eitizen are the Money
* backbone of the nation-- values in Management
2 : -the United States compared with Institute
ﬂ values in Europe,:Russia, Japan, . of House-
o - India, Africa, South America, ~hold Finance
- Canada or any other area of the world. Corporatlon
“ * ‘Deba;te. A :t:‘znrn:.ly'U level of 11v1ng B}
. is chiefly. determined by size of~ "~ .- ..
) income vs. a family's level of living . =~ =
- is chiefly determined by values and. . -

e B

O e

RO

A ™
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OBJEGTNE The student recognizes satm.ofactions which come ﬁ'om his conoumer °

behavior-and chows empathy for other peoplé who make decisiens = - .
- different from his.oun as_a result of his identifying and under- B
_ .. octanding of -the varymg influenses which affect hiw perconal values : ,
. oS and goals. - . . . .
v — R s A
"Comcepts,” - - Grade Level  Suggected Learning and -  Suggested
Ca S  Bvaluation Experighces ~  Resources
o - Home Eco  Give teést on values to . - Curriculum Guide
& e 7V IIL, IV deterrine if ctudents ! for a Cource in
' . - Family  recognize that peopler - - Family Living -
" Iiving .  have diffeérent valueo. - Champaign Senior ..
o S 2 . S, . and goals. ) -~ High Scheol -
B : . 20 ‘ ; ‘ v " Champ&lgn, Illn
S e Home Ec. - Debate: ~YAn ind:rm.dual'” : page’ 88 '
e - HI, IV values might be réflected by - e
.. . . . Family  the home he lives in," "the . Your Guide for .
R - LiVing - money he spends," "his plans . Teaching Money - B
S . for the future," Wthe activi- ~Management . . @
T - ot ties he engcys," nthe clothes -Houoehold ' A
S .. he wears," or "the pe@ple he  Fianace:.Corpa, =
L ... likes, - ,- ,. - 1965, Prudéntial 7’
4 v T . L. : . Y- Plaza, Chicago,
s .t o .. . -Home-Ee. AS a group diccuss how - I1lingig 60501 _
o ' . IIL, IV values may be expresoed while . ¢ . ..
: -~ Family ~ driving a car, taking care of . : .o
L Living ', a childy shopping in a crowded o T
g, ~ T e . gtord,waiting for abus, " . L
) R T working in a store. .
Home:-Be. . V.n.o:t many. different types
. _III, v - of housing in the area and. :
Family '~udiscuss advantages and dis-- - O\~
'L:tving’ . advantages of each, main-' |
] ~ . " tenance costs; use of credit
S ' o " for building, purchase or T
' o, ' .. . repair. Use resource-people _
o ,» - (vankers) incurance, bum.lders) .
. -, %o answer questions, - :
N _'.Home Ec IV m@ case study of two " Film: Trouble
Family  ° differént family-spending In Paradice :
( . . T Living ° - - patterns. Discuss each Institute of ;
. - AR " - plan as it-relates to their - Life Insurance - \
' - T values and goals. - 1960
* Place on a bulletin board i
magazine pictures under cap-
. tions of Needs and Wants.
.~ "Build vocabulary concepts ]
o T T .’ .~ from Guide for necessary and o
L - o s 8{; luxury wants as understanding. - .- - v’ .
N e o of "dlfferences“ develop in . - T

e - - T Y the dlscuss:wn.
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.' @EJEX‘TIVE The student recagni"es sa’oiafacti
N behavior and shows empathy for ot
-2 " _dffferent from his own as a resul
standing of the’ varying mfluence

‘ - ’ . f
. -
T ‘ . K4
. N - - “
o A . B ‘
: . 1.
. o
. . . . i
i

o GONuUMm Bmmca wrmmmw o o

hns which come from his consumer

her people who make decisions
t of his identifying and under-

5 which affect his personal valuea '

and- g@als. o
" Goicents } . S_uggestad Learning and . Sguggésud—‘
S epts . Gr adq I;eyaf!; Evaluation Experiences * Resources ¢
. . Home Ee. I .Ha% st\i ents request a SR ‘Mores In Go}nsumez;
: .Home - list of wiches from.each Behavior. v
. - Mamgemm ~of the followings. - young Frederick Vebster

: . o oo v family member, celf, -

. T } T parent;, grandparent.

: ' . " Place on board and point

- ‘out differences in "values."
S e Have students write what they

o SN ) : . -, vish to accomplish in the next -
o - _ - -ten years.

e e - Determine goa =Elﬁ jrom' this list.‘

‘Atlanta Eccnomics
Review, Dec. 1967

- Pass out $10 play money t@ - :
: Cae - each student with this quesm@n -
o, T on the back. = "How would you
<. - opend this money?" Discuss
differences in Va.lues, attitudes
and @bjegt.:u.vqé. e

S Asl parents wh\y they b@ught
s .. -certain 1‘bems such as color
o ' _ TV, camera, carpeting. i
‘ ~. .. Make a check. 11:31; under types
., of influenges. ’(Physical well
v . being, creativity » uocn.&t?l. sta.tun s
< ‘ ~ attractiveness),
" - saving, habi.t., learn:mg.

N}

-
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OBJEGTIVE- The student demonstrates he can use his current resources to meet fis o
. . neéeds and wants. in a responsible and legal manner as a result of his e
understanding of the human a.nd ma.terial resourcaa which influence B
: conaumer behavior. R . -

Sogéesﬁed Laz rnim and ‘ Suggested‘ |

CQx;copto_ ‘ Evaluition ‘C:perie'xces - Resources (>
Resource . < Home Ecg T ,.;‘»"_;,i,.'_Gonstruct a‘ mobile including - S
Material _ .77 objects representing the various -
C S+ = . "« . " resources, both symbolically o L

S O, » . % and weightwice, to show how : ' a
. Service - . - they need to be balanced to ’
T . S a.chieve maximum sa.tisfa.ction.

Income ., - .

Home Ec. IV Invite a public relations”

, B , ~  person from the Better Business

, Goods o ‘ ' R Bureau or frem a department

‘ - I 7. store to explain the services

‘ e ~ avallable. Discuss how these ser- .
vices affect the prices of S .

. commodities. .- ' oL ‘

Marketing media
Advertising - -

‘ _.‘Shopp'ing‘ and errand rallys:
make out or use real city s :
©- mapss have a list of -things : o
to be done or purchaed; S
have a choice of places to oo S
g0, a mileage key; have - ‘ T o
-participants do everything
uging the least amount- of oy
~time, energy, and money,. [ .~ . o
(This is a take off from Tt
sport-oar rall:l.es) . R , .

- Peréonal selling

6 .

Invite a resource perso'n Teach:mg Consumer

-to demonstrate the ideas - Education and Finan~-
behind persuasive selling, . cial Planning-Council
attractive packaging, and for Family Financial -

'~ messages on labelg. - “Bducation-Twin Towers. .
.-~ Have the students work - Silver Springs, Md.
-  together ‘on a list of  page 51
. ideas entitled, "Getting‘ L , :
’ . Your Money's Worth." T o d

S v : B ‘ : L

Lowa 3




. 7 [GONSUMER BEHAVIOR DETERMINANTS
'OBJEﬁTIVE: The student. demonstrates he. can use his eurfént resources to reet his: ,
: . needs and wants in a responsible and legal manner as a résult of his -

understanding of the human and material resources which influence
. consumer behanor. - R .

T | - S,uggested.Learning and 'Sﬁgzeéted'
GOnCGP,tS S Grade -Levelf - Evaluation Experiences .  Resources

. Home Ec. I, Make a supermarket exhibit. Teac hing Consumer
co.o 0+ II, III, v _Cereal, tuna fish, butter,  Education and-

Family margarine, cocoa and choco-  Financial Planning

- © Living .. late syrups are excellent page%
- T - - .examples of items to display.
.. . because of the numerous brands
"’, ~ on the market, and the packaging -
. + . .and price diversity. Inspect
{. .. - the packages for s4dles appeal
' - instead of weight and quality.

e B ‘ o - Compare prices. Check the labels
. -y 4, . for essential product information.,
e 7’ " - Discuss brand. preference versus
- Home Ec. I, Have each student select :’.‘rom Teaching Consumer
- II, III, IV‘ a newspaper or magazine an : Educat:.on and .
Family * -appealing advertisement of a F1nanc1a1 Planm.ng
_ , : - ILiving - = product other than a food - R
o T .- - product. Ask each to analyze -

L . " his advertisement by answering
! . - such questions as: _
- 1. Do you like it? What
L e - - kind of appeal does.it , -
e .~ + . ‘have for you?. _ -
S - 2. Vhat does the product . o '
- ' contain, and how is it o .
© ¢+ made? . — : '
3. Is the product benefh.c:Lal?
_ In what way? -
. . . b Does the item carry any
EY; e ~ seals identifying its .
. - S ..+ quality? If so, what
SO S - are they? Are the -
L : ’ ' authorities reliable
o and substantial?
5. What explanation or
, N _ ~description indicates , .
DA R ~ the degree of use~ L
L . R fullness? T E
;o Lt T 6. Do any statements appear ~ :
S et . o L. .to be,evasive or msleadlng? o o
‘ : - S 7. ‘Is the product harmful = - 26
- R . Oor dangerous? In what way? =
; S , ‘ . 8. How do manufacturers know:
Q v Sl - . i what appeals to various age

| . v ' ) A - levels‘a
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~ CONSUMER BEHAVICR DETERIHNANTS o Wﬂ\

OBJEGTIVE' ‘I‘he student demonstrates he can uge his current resources to meet his -

~ 'needs and wants in a responsible and legal manner as a result of his
8 , understanding of the human and mtera.al resources which influence
’ : consumer behavior. , :

Concepts

. Grade Level

ested Learning and‘ . Suggested
Eva uation Experiences " Resources

Skill
'Knowle'dge.
Talents
fime =
 Energy .

.

Human resources .

Home Ec.

11, III, 1V,

v

Have small groups within 'the -'Heskins“, Consumer. -
class prepare and present . Ed.: A Courge of .

fcommercials" for the group. Study -

. Judge the commercials as to - R

their effectiveness according .

" to the Advertising Code of -

III, IV
Family
Living

Home Ec. =

American Businesg.

List goods and services available
.. to your family m.thout spend:.ng
money .

Explain how one., human and. me.temal
resources mﬂuence ‘ene's choice )

.oi‘ a career. -

>

s




. OBJECTIVE: "

alternatlves. o -

‘ CONSTHER ALTEREJA‘TWES T

o~

[ -(

The atudent develops and recogni?es the value of a flexible ‘plan for
-~ bis use of money when paklng economlc decisions among variaue ’

. - :

* Sugghoted Learning and

'Qﬁggésted_

. THome Ee.
CIII, IV
Family Laving

" Home Eb} 

Vants & Need;;
o I, IT

Factors. ,,,.,.."Home Ec. II
influencing , :
_purchasing ,
L o= . . : » ' \ g

. . g ¢

. <

"~ Home Ec. II, «

B T i 5 P A

\ .t 0 IIII, IV

~ aids, hobbies, records, magazines, .
~and books.
" ghare their ratings to show .

Have clasg members

1ndiv1dua1 differences in values.

- Ask edch student to read about

life of public figure he admires.

" Report on values and goals that

1nf1uénced hlS life.

: "5'Uée a case study to show confliét ‘

of one's goals and insufficient
resources to reach goal by a glven
time

List examples of famlly needs that
would be satisfied before 1nd1vidual

, neéds and V1ce versa.,

v Have students check to see how many

areas or examples of adverta31ng they

. encounter in a day. »
:Use HFG film “"Your Shopping Dollars"'ai.4(‘

K Take a survey to. determxne why
* individuale buy a certain brand of

a selected product.

Use newspapériads for comparifon shopping. -

80

concepts Grade Tevel _Evalvation Experiences Resources
Fiexible uses of - Home Eg¢, I, - Give examplés in which time
money II, IIT, IV and energy save money andvvice
. * R hversa.
o -Planning S . , » - .
. - . considerations Home Ec. I, Discuss resources that are
| - . II, TII, IV. . available to individuals |
- Reacurces . ~ +  ard families. Thcn 2llewr _
., o : - gtudents to list rrscurces S ) .
. (on blackboard) tkzi are = = % Ty
- usged within a speclzlcﬂtmme '
- . - period such as lunch period 1
_ : . oraclags period. . ’
- Values & Goals . Home Ec. I, -, - Rank the following items from
' II, III, IV . most important to least impor- " o
B Family ~ tant--clothing, gas and auto,. -
N - Living _entertainment,snacks, grooming




:. . .' ) . -V- . ‘.‘ . . . . ‘ ‘v., .
S ‘éousmea ALTERNATIVES -

's

OBJECTIVE° The etudent develops and reeognizee the. value of a flexib;ie pflan i'or |
-~ his use of money when making ‘econcmic decie:.ons among var:.ous S

alternatives. .' : e :
"tfc::oneepte“ »' Grade Level Suggested I.eammg and . Suggested '.‘._\ S
D Lo R Evaluation. Experiences Resources_ ‘L
| Home Ec. II Role pla}', "eavinge on specials." PP T
e . IIL, IV ‘- Determine cost of using car o, R
S .. Family * -  tdke advantage of various week- - - S
S Livipg _ " end food specials. (Could-use any i
‘ S male item pureheeed £6r home) .- ST
Factersz:influencn.ng Home Fe. I,, Brainstorm for the words, phrasee , 8
purehesmg deemen.ons. IIT or IV .and slogans used on IV to make o . . _
. . : people want to buy. the products o
éd’-yertising L < gdvertised. .List separately those ‘

- - - . which:~ T~ | N
S 1) overstate the case @ - - = '
2) misrepresent a product , '
3) use words_that sound good, but
-are actually meaningless
o o . " L) simply-used by 3 famous person .
. Do they question the information?
L . ' Have each student prepare a "quickie" -
; , ) , report defending or rejecting a
A T o well-known v commerc:.al..

-6

Economic F,ectore Home Ee. IV Have students work together in '
involved in price -Family - "gwos" to price similar items, one
 determination. Living = in a-gtore and one in acatalog.

" Then have each group trace the items
S . . v ~ .from manufacture to consumer and- ,
s . ; L report the design, production, and . ~ «
S marketing of the two drawing con- '
clusions as to why the difference

in price. .
Location and . Home Ec,’ - Set up a research committee to « ’
type of - III, IV compare prices.charged by local ) o
i‘acil:t.ta.es. ~ FPamily - stores and those charged by dis- . . {
. - - Living °-.  count stores. (Assign well-. o o
e . advertised brands)’ Use the infor- N
RS : ‘mation for a panel discussion on : o '

' ° the advantages and disadvantages
o " of buying at discount stores.

Investigate and report on the - -
_ » advantages and disadvantages of
L - . 31 buying from mail order houses,
P o discount stores, specialty shops,
e ' : . department stores, .chain stores,
. o ' door-to-door salesmen.




cor:summ ALTERFATIVES

3

'.QBJEC‘HVE The student develope and recognizes ‘the value of a flexible plan for

. his use of money when making economic decisions among various K
7 alternativee. . , :

Cone . ans o . o Suggested Learning and  Suggested
- Goncepto S (\iradeLe,vel_ h Evaluation Experiences " Resources
Method-of-Paging  Home Ec. ' Have students write a fow detailed .
: . . . III, IV % paragraphs about their point of ' o
N . Family . viéw of buying on credit. They”
o A Living v . could name things bought by their

family that otherwise c¢ould not
have been purchased., Invite opinions
about the questionss: -
Co L 1) zhould ;vou always pay as you
e : ; ‘ 0? :
: A S 2) Is buying on credit really . o
S o * a way. of saving? C o .
, -3) Is it always cheaper to pay o
' cash? S

Techniques for Home Ec. IV  Compile a reader'e guide on a

. effective ., Family specific topic. such ambuying a
purchasiﬂ_ge " Living - portable radio or a “hair dryer.

Tabulate recently published infor-
matidn and buying guides.  Supple-
ment with information/from companies,
aggociations, and refail stores.
o . N S, Put together all information one - :
- e ‘would need or could ilse before making
, . . aspurchase., .
s . . M. a “5’?
: - Home Ec. II; Over a period of t:me* have students
‘. U IIL; IV bring in empty boxes,'cans and such
L . b products purchased in the ho ope to
Y R .. .- -make a supermarket exhibits .
Tl S .Arrange boxes to show how ey .
_ appeal" can drair attention “thum
to Mempty calories":are eye §dt
_. convenience but expensive fodA%y
*  in-many forms and gize packa‘ "7 £
~Students ‘could gain experiencé ip o
actual 'ld:l.splay techniques." '

;,‘_\:'
oo
b

e




* CONSUHER A;TERIMIVES |

CBJEGTIVE: Tha atudent developb and recognizes the value of a flexible plan for
. " -his use of money ﬁhen making economic decislons among various g
alternat.ivos o "

Concepts

Grade Level -

Suggested Learning and = Suggested
Evaluation Experiences =~ Resources

Alternate Choices
Food -

B3

. ing focd choices
Habit

i
s

dietary valueg -

Consumer
information
and protection

‘Marketing
techniques

" Pactors affect-
I, I

]Nutritional.and‘

Home ILc.

ﬁone Ee, -

1, II

Home Ec.
I, II

&

“Home Ec.
III, IV

Home Ec.

oI, IE

Examine:diet of anothechuliure ~ "Your Food

‘and discuss why certain food: =~ Dollars"

items are more prevalent. - Money .
' - Management,

Discuss 1mportance of” family > ":Hanagement .
background, habits, composition Institute
of family, and regional P
influence on-feod selection and
preparation. :

Compare peculiar eating hablts of-
ten people. Investigate to deter-.

"mine if this correlates with a

gimilar practice in one or both
parents.

. f

- Survey the glaring omissions in ,
“the diet of youth, especially teen- .

age'girls. (Low in Ironm, Calclum,

"Protein and Vitamin C) 4 e

Self-analysis of a dietary record

. for .a week to determine if the
student is low in one or more of

thege.
Plan a weekly diet which would cor-

- rget any 1nsufficlent nutrltional )

fakg pattern. .-

Use an individual or-a panel of -
people who have dietary problems
as a part of .the influence on food
selectlon and cost.

 Assign class members each a nutrient. -

In addition to reporting to the clasg

. the function of the nutrient, the -

student ‘would also research and

identify expensive and less expensive '

sources of it.

: :Llst or give.skits on good and bad
;shopping techniques.

6"
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S cwsmam ALTEIATIVES
- OBJECTIVE:s The student develops and recogniyes the value ef a flexible plan for
his use of money when making econemic decisions among various o
alternativea. ' 4 '
cénée'tg Grad 1 Suggeated Learning and - Suggesﬁéd.
, S race Leve Evaluation Experienceu Resources
Home Bo. ‘Survey five family's method of
III, IV~ - buying food supply. Develcp at

Income and .. -
Family Compoa1tion '

,-Homa Ec.

- III, IV

IIT, IV.

Clothing A Home Ec.,
'twardrobe Planning .

- II, 11T,

- !{O:mQ EC.

- of eaeh. -

- least two different plans -for own

family. Determins the workability

‘(Time of week, how often

. per week, shopping liat, planned

menug, and such).

Plan, prepare and gerves
1) a low-cost cooked breakfast

cereal, o ,,/>'
2) a ready-tc—eat breakfast R o

cereal.

Estimate the range of the total food

. budget which would necessitate or

I

IV

L . Home Ec.

allow either of the two types.

~ Compare the cost of different forms

of the same food i.e., whole potatoes
french fries

“ instant mashed,
as well ag dried, fresh, frogzen and

N

) canned foods. .

Compare as to tlme, fiavor, and cost .0

-of preparing and:serving fresh, canned,. -

frozen orange juice, ete..

" Study protective regulatlons on

labeling, packaging, and handling of

food. : * Filmstrip
¥ - "The Howr .
_Using "How to Buy Food" packet from - and'Why of
NSDA, compare advertisements in %‘Packaging"
_magagzines, newspapers, or on TV, - General

‘ _ Foods
Assign students to take an inventory S
of wardrobe. List those items still

usable and those no longer usable. .

Select items needed to complete ward- -

_robe, securé estimates and mend ‘those

in need of repair. Discuss in class
guldellnes for. selectlng new pur§hases. _

g
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, COBSIRIR. LTERURTCVES

e ST

/

..@JEGTIVE: The atudeﬁt develcps and recogn:u.-?es the value @f a flexible plan for

~his use of money when making economie decisions among various

altermtives .

-~

Concepts _Grade Level

Suggested Learning and Suggested
Evaluation Experiences "~ Respurces

Home He. I.

/

Have' gtudents divide into family v .
~ ‘groups and give an example of a R
teenage girl's gpending, Include ,

. the amount of money she has to

‘gpend, her needs (clothing),. ‘her
" wants, and a flexible plan i‘or |

- meeting thesc.

. . Home Ee. II

Clothing . Homé Ee. IT,

felection and .  III, IV
purchasing .

Care, maintenance’ Home Ec. 'IIA__'

and grooming
‘aids

'C'onsmner-
- information
" and protectiong -

" Home Ec..
- III, IV .
" Family -
- . . Living

~ approval helpful).

"Same ‘as ,above except let each gtudent N
 make a flexible spending plan for her |
wardrobe. ‘She chould consider her

clothing needs, money available, and

E how she plans to use her spending plan.

Discuss ways to Judge qua]ity in -

"clothing. Give examples of when

it would be wise to buy top, J :
medium or low qual::.ty (garmen’g on
|
e
Have different— groups collect | ¥our Guide for
warranties, guarantees, seals,

Take a field trip to a dry- v
- cleaning establishment to learn -
" about- spot removing, cleaning

process s and pressing techn:nques.

’Hold a panel discussion on the

aid and protection from the - - .
following agencies:
1) Better Fabric Testing Bureau

'2) American Institute on Laundry

3) National Consumer Retailer Council. -
li) - Consumer Research, Inc. , .
5) Consumer's Union of. the U.S. f/!

Consider what can be "made" or "xf;éde

over" according to available rgsources‘

~ Compare tlmeand_cost of ,maln.ng garmen’cs

vs. time and price of buying.

Plan a schedule for- buying major 1tems of

7 cloth:.ng such as W:mter coats for a family.

.

et e et

Teaching. Money .
‘labels and tags from clothing = Management =
o purchases and discugs- them. . 1




%,

'GBJECTIVE‘ "The atudent develops and recognizes the value of a ﬂexible plan for ’

| c@stmm ALTERNATTVES P :

- hio use of money when making economic deciglons among various o
/ alt.ernatives. ; , ,

Concepts Grade Level = Suggested Learning and Suggested
) SR " -+ . BEvaluation Experiences Resources
Housing " Home Ec, =~ Take slids pictures of the
- ' "IIT, IV.  housing available in the :
Types of Family community including mobile =~ .«
housing " Living *  homep and present to class. . o
available ' o ' Read the "Want Ad" seetion of © - s et

Factors influen-

cing choice . Family - '~ = influencing the choice of housing Guide for _
o ~ 7. Living throughout the family life cycle.. _ *.Teaching
. o _ . ' Momey  «
Renting vs. Home Ec. IV Invite a banker to class to . - ~ Management
owning Family .~ discuss housing as an investment. - | - ¢ .
Living | )

Fiﬁancing s insur-
ance, taxes

Maintenance

» Hoving

the paper. Which houses would =~ -
: you want to inquire about? Why?-
.. Vith the students, formulate a list - ° -
of ¢riteria to use in determining ]
what houge to buy or rent.

A .

o

Home Be. IV  Using a “buzz sesslion, discuss factors Your

Invite a parent, count.y or
tovnship official, nurseryman

or custodian to discuss problems -
and cogts of maintenance of a hoxrga
or builqgng. LR

-

get ini’ornp:ltion on cOsts of U-haul e
- and moving companies, Discuss o

v, a - advantages and di"sadvantages of each. -

: ,H;Ee Ec. IV Develop a set of guidel.n,nee $o’ follow
" Family when 1ooking for a home to buy. - .

_ Have a panel or debate on renting
, vs. home mmers}up. -

- Visit a home where remodelmg is to be
~ done; 'if possible visit after remode/l:mg
~ finished; discuss problems of remodeling
'with owner and also costs if feasible. -’
9 s Calculate costs of ownership, of a home v
) for a year using taxes, up-keep, insurance.

Use role playi e to dramatize buy:mg
a major piece [of furniture.

. .
o tontn Dty Lo i s

@ 'g,

Concscomr o




3 + &
GONSUMER AL?I@IMTIVES ﬁ &
OBJECTIVE: The student develops and recogﬂi"eg the value @f a i‘lex:lble plan i‘or -
' his use of money when maldng ec@ncmic decialona ‘among various oo
) " alternatives. : . SR
- Conceptg ‘Grade Level Suggeoted Learning and Suggested :
o R ’ Evaluation Experiences. Resourcqs .
= . * . Household Home Ee, IV Newlyweds are plann:mg tg furm.sh
- furnichings and TFamily ' their first apartment which already .
equipment - Living has the major dppliances. They have .
o . S o $750 to- opend. Using a.catalog pick - ‘
] Acguisition , e . what you would buy and state your
. . L Y B : ‘reasons for your oelections.
. - Finaneing : A o Vo
e -~ Home Ee. ' Gain experience in repairing and
;o Service and ~ III, IV ’ref_inishing houaehold itemg.
.. maintenance = -Family
.- costs and Living Discuss what "Uaed" Atems can safely
] _ warranties . ' be purchased fer a home »
- . . : Have students determine ‘where they '
\ . . would have to go or call to get -~ =
> ~ service on household equ.:.pment.' 2T e
° o Compare the cost. of repair:mg small - .
. e ' appliancea VS buying a new one. ’ .
\ s Tramsporta%ion " Home Ec. IV = Send s comrn:n.ttee of students to - Tape &
N . Tamily tape an interview with a used car Booklet
Costs (long and Living salesman. Have the students {prepare Your Cuide
‘Short term) < - . the questiong before the trip. - for Teach-
K . T B - ing Money
: Auto o mership ‘Have a panel of high school boys Managemsnt -
g (fn.nancing, . who have purchased cars discuss .
-y insurance; ‘Hepraciat:.on s . °financ:1hg s upkeep s semce and * Consumer
cervice repair) insurance.. Education
' Package

‘ Savings & Investmgnts

Investing in
" . Charity ,
- Home Ee. IV

: - . Family °
S _ Living

@ B . . . .

. , Home_Ec. w

Invite secrei‘;ax“ies ahci/or chairmen.

. of various cham.ties to diséuss

Illustrate with-bulletin board the
different types of charities. '
stcuss teenage mvestments. ,

Ask a speaker from one of' the :

charities to discuss the ways “in -

which the money they receive is used C
(CROP has a reasonably good f:.lm) ' .

H:We a bank representat:we da.scuss -
purposes and services of banks. -
Debate: "Soon there will be no reed to

- earry ‘cagh."

. 2




- OEJEGTTVE. The-studeut developg and réuognlzeé thé Value of a flexible' plan for ‘

~ CONSUMER ALTERNATIVES

. .
. .-
. » . .
4 '
. . ) . ) v -
- N . .

-

- °
f v sttt b

s , - Earacyns

s Sl ot

| T his use of money when maklng economic decisions among various
o alternatives. ' .
X
{. . Concents .. a : Suggested Learning and " Suggested
| ip v Gra ¢ Level - Evaluation Experiences . Resources
lCredit Home E¢. IV. " Assign studénts to find 3M's ”ransparenc1es

gources & lkinds

‘uge and abuse
cost
contracts -

_patterns for.
the future

Family
Tiving

© ° personally?"

Home ‘Ec. IV
" Family
- Iiving

- at department stores) _

, Study and discuss the quest10n~‘

" 1ist those things that cannot
-be purchased on‘credit;'

sources of lean credit in - "Credit" .
the community and compare  Tilm "Litlles .
gources for identical loans Giant" Associated
in-terms of security re-  Films . :
quired, rate, payments and e
length of time. - .

Invmte a lawyer, Judge, or

'banker to discuss the conse- Guidelines'for .
quénces of & failure to méet Consumer Educatlon .
- .financial obligations.

o«

Discuss how credit capacity . .
and uses for credit changes with ’

the family life cyele. Discuss ~  ° e
. same  for 1nstg}1ment buying. Ny '

P

"Le consymer credit were no -

« longer available, how would it '

affect family levels, of living,
the economy, business and you

@

DlscuSS "What is the future of L

. money?" and "Till money event-

ually be obsolete?" Consider and® v¥f'

Take a fleld trip to the local
credlt bureau.

Dlscuss the meaning of "Truth in
lending" bill and how it eﬂ&ects B

our credit.

Have students make -contacts to’
determine interest rates on:

credit and how credit can be s o .\,»

obtained, (Perhaps this-could ' .
be done through committee work -
with in-depth study ‘of . credlt

-

a8




. CONSUMER ALTERNATIVES

OBJECTIVE: The student develops and recogn1eee‘the value cf'a flexible ‘plan fer"
his use of money when making ecenem:e deéieiene among varioue

alternatives. - , b
Concepts ¢ Grade Level  Svuggeoted Learning and, Sugges \
: T o Evaluation Experiences . . Resources
o . ¢ =
Service v . Heme ‘Be. II, Studente prepare bulletin woard ) , '
- o III, IV " emphasizing "Consumer Protection L
* Types available through Installation and Main- ‘o,
s .. _ tenance ef Applianees."
. .o ~ﬁcme'Ec.:II; List and diocuee appiiancea
" Procedures to. III, IV - +that do and do not need opeeial
" minimize eervieing installation.
and repairs - 'xe ' o L
T ﬁope Ecy- IV  Take a field trip te a local

,applianee gtore and-have the L
<. ' ouner’or manager discuss main- - -
tenance contracts and problems
- of various appliancesg e

. - Home Ee. I, ,Lnake a bulletin board of cartoons .

C N, 1I, III, IV that represent humorous problems ’-.7 L.
' - . " with ingstallation, maintenance ' &
_or. service for appliances. I I
Home Ec.  Compare advantages and disadvantages , &
III, IV ~  of using services such 2s department '
_ Family store credit, oil company credit,
“ Iiving utility company personnel, county
' extension personnel, public health
~+" nurse, state parks, libraries where
hidden costs- to the customers . . :
_ are 1nvolved. Dl e S e R
o - . IR . L. g
Health Care . Home Ec. - Take a gizld tr;p to a rest home R e "
- _ Lo - 11, IIT or hospftal to view facilities, L -
ecare of aged =~ .- .~ discuss‘eosts, appllcations and L S
> o L . ' a&ceptance.. . o : : \ i
: ' : .~ Home Ec. II, Determine services avarlable in , Lo
L S, . III aﬁg" *". the community such as public health - '
</‘; o L e .7 'j department, free X=rays. v
- Ifisurancé . . -,Home Ec. Iv Discuss and stress 4he need to revien
e 9 ' " Family' homz insurance periodically te be sure
s . " Living; _. b©f sufficient coverage; importance
AR AR ' ofage of children. - T
A L 7 : . .
S , collect 1n£ormatlon of laws concerning j . )
VAR o . o “insurance regulataon for your state. '

o e

. ) ; ) - ' . . ] [ .
: , .o . S T - v b
l S _ - . AR ‘;} L T Lo .
O s . o IR VRS _ T T




| - Retirement )

w .

. CONCUMER ALTERNATIVES

OBJECTIVE: The student develcps and recognizes thie value of a flexible plan fér
o hic use of money when making gconomic deciai@ns am@ng?varioug '
alternative ‘ _

i

-Coneepts .

o

. Qradé,Lével -

‘Suggested learning and - éSugggested
Evaluation Experiences Resources

Estates, Wills;
qTrusts.

) | » N
. *

" Leisure Time

" Development of
- and investing
in hobbiesg, .
- talents, skills,
and eduecation

) '

.;Hbme B '

Family
Living

Home Ec. IV
Family.

- Living

Home Ec, .1,
I, III, IV

Family

__Living_

Inviﬁeyaniinsurance calesman  Booklet "Making

"“to diceuss insurance types, -the Most of

coots, needs at varicus times  Your Menoy"
during the family cycle.

Booklet "A Date

Students diseuss and: decide' with your future”

ingurance needs for case-

- otudy characters, " Institute of

, . _ .-. Life Tnourance
Discugo the importance of
eongidering the retirement
plan in comnection with -
career selections

" Discugg when a finhﬁciariplan

starts for a persbn or a family.

'Invlte a lawyer to discuss
varioys laws, customs, ecState

 planning, trust and willa.

Discuss other times when legal

- advice might be needed. :

Discusg various methods of travel
considering all costs such.as
motel, “time involvement, food, _
gasoline, tickets, and tipping. -

Investigate various typesbbf'luggage
and kinds needed for various ways
of . traveling. .

Acle each student to bring -in hobby
and discuss cost, interest and value~

of hobby.

_.Have a gtudent Hobby Fair - “have "Ghanging

students demiongtrate or illustrate Times"

Py

their hobbies. N . S

Discuss. the need to develop hobbles
early in 1ife. L | ’ . ‘o

4

23




S

. ,“‘ S CO SUMER1AIH$RNATIVES :

OBJECTIVE' The student deve ops and recognizes the value of a flexible plan for

"his use of money|when making economic decisions among various
alternatlves. :

Concepts " grade : _ Suggested Learning and .
~ Loncep shv ) - Grade Level Bvaluation Experiences

Suggested B
Resources -

Ask each. student if he is planning
- L P to buy a goeds or service for =
s+ | leisure time in the near future. -

’ : e 1) Could. the .activity be purchased?
R - Where?

2) What will be its apnroximate

’ : cost? -
. 3) Will he need additional

' o _ . supplies and/or service? . o
> L) Where can he obtain helpful :

: s " information before he buys °
this goods or serv1ce?/

. . 1 wrlte an essay on "Recreation
AT S Means Re-create.” .

Write a short report on a
. memorable day of leisure time.
f”Evaluate its 1mportance.

» .
. T - -

oy

. LR
- 3 w

/‘ o
Y]
!

" Thid

N .

B
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T consmmAmammss

OBJEGTIVE - The s‘tudent demonstrates that he can uge’ jche decls:.:f—makmg process

in making economic decleions to meet hie ‘wants and eds. )
- J*Coﬁcépts, B Grade Level Suggested Learning and , ‘Sﬁggeeted1’
o : ';» ﬁyaluation<Experlences - Resources - .
Decieion-makmg - Home Ec.,- I"“— | Relate experlences in purchasn.ng ' N
process = L S records, cosmetics, jewerly, and
n Y e magazineg and apply the decloion-
Define want or . . Q L ma%ing cess~pp y . I
: 'need | <o Te S o
» ‘Home Ec, Prepare a bulletin board contalnlng
L Analyze aliernatlves I, II = = picturds of different objécts. o . )
in terms Of 80315 - ~ Students list in 2 columns those con- - 4

gider a want or a need. Discuss results.
Select one or tWO

alternatives - - Home Eec, - Students are chosen o ‘select tools"
‘ Ib_II ©. and peel .potatoes. -The cbjective is
’ Guide and control . .© -~ to see wha can peel the potato first.
decisions =~ 7 | . . After the contest a discussion is held to ]
‘ R " determine how the outcome was affected = .
Adcept nsequences and *' by variables, .such as choice of tool,
responsy 111ties of I~ skill of participants, size of potatoes, '
decisi N N and other factors. ‘ '
-’ Evaluate.deciSion ‘Home Bc. . Students bring from home an artmcle of
. for future - I, I clothing or some other item that they N
references . . - .- consider a poor purchase. Student'may - -

either model or display item, 'and tell -
T " 'what influenced her to make the unwise ‘ N
I A VO decision. Other students may offer - . ,
, S .. suggestions to make the article unseful to e
S R . the owner. i.e., shorten hemline in a.
o L dress or dye a blouse a more flatterzng
color. o . .. !

B ¢ . . .
1 ° N - . . v. . . ~
. ‘o

I

" Home'Ec. IV . Observe persons that are considered:to

Family- = be good managers. Analyze reasons’and _—_—
‘Living °. . -indicate how resources are used ' - S e
o P A to meet demands. S ’

: . Home Ec. I;“ Students select decisions- which they
. - IIL, III, IV = make regularly, but which could be
' . j managed -more effectively and apply SN
- decision-making process to this problem.
Evaluate and compare to previous decisions.
.- -Example - ™ watching-timg and study tlme,
- or method of cleanlng ‘their rooms. .c

< . , " Make a checklist of all jobs parentsv o
o -+ have to do in managing the home. How . - 42
*do they determine when to clean certain : '
rooms, what to repair, what. fn#nlture
: o : A to purchase, what services ‘to buy o
l IERJf:‘i . y “ 7_‘?; _’,rather than perfbrm.themselves? S
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 CONSUMER ALTERNATIVES‘

-4 . .
<

’OBJECTIVE; The student demonstrates that he can use the decision-maklng process‘
' ‘in mak1ng>economic dec151ons to meet his wants and needs. -

by

.Concepts . Grade‘Lerei ‘ Suggested'Learning and = Suggested
_ o '+ Evaluation Experiences " Resources -

Home Ee. I; Give eachdscudent an imaginary
IL, IIT, IV, $20 to spend using the decision~

. Family - making process. Evaluate alter-
Aiving |- natives and reach the best decisions. ERE
: - - Home Ec. IV i Assuming the role of a single girl Y
. - Family g or bdy, furnish first apartment from ..
S , Living - , @ catalog and use the decislon-maklng o
< R process. v '
Home Eco: - \Have a mock shopplng trip. Hold’ up - )

- II, III, IV | pictures of different foods and have -
- | students select a specific food and
/ g -/ | plan menus from food bought. Estimate
a ' ' | the cost of the. food; this ‘should
. emphasize impulse buying and its effects:
. - . _ o - - lon nutrition and total cost. Could , ,
-~ . : - use an actual pre-planned food I
' - shopping trip for comparison. g : '

.Home Ec. I, ﬁruth and'consequences' A'game 1n-

II, III, IV hich students are presented a family
Family ¢case ‘study with"2 or more choices of )

Living buying items. *The class votes on a
- ~ . choice, follow the decision-making
process through each choice to see the
results., Determine which final choice .
‘would have been best after going through
“the process.

. Home Eec. IV’ .Debate- "Impulse Buying is Planned Do e
) . Family Spending." R o
Living _ .
- - Present.a'sklt showing a newly married
.Y Home Ec. IV couple and the decision-making process
. .= Family of buying an item before and after they- .
I _leing had an adult consumer educatlon class.

o Home Ec. . I, ~Illustrate how the family as a unit can
- II, IIL, IV make decisions on purchasas for the home,
~ Family car, and vacatlons.»
Living

As a review at end of the" unit llst your
" last five purchases and-explain what

influenced your decision to buy. Could . o
you have made better choices? - ST

| | . - . ] 43 e




'OBJECTIVEQ The c‘1;\1c:len’6:t.den’t;:‘.fies the rolesg of family members as consumers to

o

&7

~ ROLES, RIGHTS AWD RESPONSIBILITIES -

» .

the extent that he realizes the consumer is the final determiner of -
what. is produced in the marketplace. , :

, Cdncepts -

Grade ﬁgval

Suggested Learnlng and rSuggésted
Evaluation Experiences - Resources

Consumer
N it]

#*  Buyer '

* Saver

" Borrower

Home | Ec. Iv
Family .
Living

Have students of 1% or 12 grade

- talk to buyers in various depart-
. ment stores to find out how A

consumer choice affects themr

~ selection of goods.-

Home Ecv:’
ITI, IV

~ Family

- Living

Home Ec.
III, IV

4 'Hdne'Ec;:IV

Family - -
Liying ‘

Investor

| Djscuss what influences our ‘+‘
- buying (appeal, advertismng, '
- peers)

Have a student tell of personal

satisfaction gained by postponing
purchases. ‘

. Investigate various ways of saving. )

Set up hypothetical cases and -

discuss advantages and disadvantages

of the’ dlfferent savings plans.

' Have students find pictures in news-
paper of clothing from a discount,

department, or speciality shop.
Discuss cost, style, fabric, and care.

"On loan, if possmble, compare
© dresses of like style and fabric

from the.above stores in class.

" Compare borroiing money from a
‘bank,: finance company, credit:

union or personpal loan. Panel .°'
discussion on advantages and

: disadvantages of buying on credit. '

o Define and discuss principles of " Person from

borrowing. In housing, dizcuss - - savings and

down payment-and length of ldan.
Mobile: home buying could also be-

‘used as an example.'

' DlscuSS‘ How can money be invested?
. (stocks, bonds, insurance, loans)
- What inflyences a family's investment

of its resources?

- loans and interest vs. amount of loan or'bank

>




RoLES, RIGHTS A‘tm' RESPONSIBILITIES

CBJECTIVE: The student shows his understand:ng "of the various contr;butions
posgible ibr a producing member of the community.

Concepts

':;Gradé'Level

Suggested Learningrand " Suggested

~ Producer .

Worker

P
L8

4z

_Non;Monetary"

"HOmQEc. I
" or Speecial
"« Education

: fnmdly,\the cost and money gaved.

Home Ec.

II, III, IV.

Family
Living .

" Have students keep a record of time
spent on school work, household

Evaluatidn Experiences . Resources

Vigit local.aairy.u"Then churn

- butter in class.
" Digcuss how "services",provided

by a dairy are relatively lnex-

pengive for the busy homemaker. ;
(this might be used with special :
education or disadvantaged) .

List different ways student,
mother, or family member can be

a producer of goods in home or
perhaps a producer of services

in home for other people, Discuss
the producing of goods such as:
sewing. for self, other members of .

Compare services rendered by family .
members from different families (or
- cultures) Ex. In one family a girl
can hem her skirt but in another

family a girl must pay to- have thls
done., R

Services:: DchuSS the monetary value.
of one being a cook, nurse, chauffour,
laundry.aide, and child care asgistant.
What is the monetary value of this

- service at home as well as that done

out81de the home for others?

_Discuss the advantages of ‘canning,

freezing or drying of garden produce
vs. the purchase of merchandise from

the store. : , e s

duties, community activities and
personal activities.

" Ivaluate in the light of contribution
to famlly and community. -

" Discuss possible roles of women and

their place in society as multi-role

" contributors. Discuss types of income. - .

(real and psych135

.




- Y N "’, Py # {;p
L , 1ROBES,:RIGHTS AND RESPONSIBILITIES . :

" UBJECTIVE: The student shows his understandn.ng of the various contrn.butions
S possible fbr producing member of the communlty.

4[ “
—

. ! L4 - - ' - ‘ y
Coneepts ~MJ GradL Level Suggested Learning and  Suggested
. : i 5

gr- Evaluation Experiences = Resources
' ﬁk Discuss: "Satisfactions gained -
o v ~ cannot necessarily bz measured o o -
o o ' : , in money." (a well-mewed lawno ﬂ TR v‘__

Investigate the opportunities : .
) - for non-earning contributions E ’
S ’ " in the community ér school. ’

. ' _ (volunteers)

\ _ o = , Conduct a survey to determlne

S o services families have required " _ N -
T L " during past year. What were T
.. the costs? How did a family o ' o
PR ' .. member help cut down this cost9 e

T e
AR -2
.




OBJECTIVE:

' ROLES, RIGHTS AND RESPONSIBILITIES .

The vtudent differentiates among the roles that individvals aseume.
a4 eitizens and recognizes how thege individual roles influence

himgelf, hlS family, and soclety.

¢ Concgpts 

Gfade Levél

.
§

' Suggepted Léarﬁing and

' Suggested

Evaluation Experiences - Reacurces

Citizen

Tndividual

' and Family’

Vofér,,

4?‘ N s .
N
N~

3 may

Home Ee. IV
- Family
Living.

. others, -
. individuals who would wear each
- type of ghoe. L

’ Homs Ec. \."

III, IV

Living .

* about change as concerned

A water pollution.

. Capture students' interest with

"shoes: tennis shoes, work shoes,
mod shoes, pandals, spikes and
Clasg discuss roles of

Panel of promlneht citigeng: = -
"Citizens should recognize . -
his. rights and reoponsibilitaes as

‘consumer-cltlzen."

Have a class prqaect.-to'bring " ‘Saturday Review

detergent Resgearch Eeport

citizens., Example:

Report on study of fraudulent_.

-practices from facts obtaimed . S

in current Consumer Educatioﬁ ;

- Publications.

Have each student discuss how
they'can assume the responsi-

;blllty of a T@eneAge Cmtizen.f

' Use the pollution subject as a-
* group discesion in relation to -

ﬂamily health and home care.

_ Taks pictures or slides -of class o _
members in various rolesj at ' e

voting precinct, studying pay
check stub, filling out income

-tax form, at a fire sale, readlng
- ads..

Use these as a spring board:
for d1scussion and research.

Ask an elected representativeet@

~explain his viewp01nt ona -

pertinent "current“ issue.

4 g




noLEs; Rmms AND RESPONSTBILITIES
X |

' OBJECTTVE" ‘The student differentiates among the roles that individuats assume:

. ‘ as citizens and recognizes how -these ind1V1dual roles influence
- ) himgelf, his famlly, and sociegy. :

-

: tg . Bprada I oY Sugge ted Learning” and i , Suggeste&
‘poncep 9 » ,Gr;de_Lével' : Evaluation Experienpes , ‘ Reaburcgs
Tax Payer - | L Investlgate how lgcal taxes : f}_  V'ﬁ-

are used. Take candid shots #

“to be used on bulletin beard

or digplay case to show somo
* of your findings.

When it is partinent to situation
i students encourage voting
par 1cipation. . _




' ROLES, RIGHTS AND RESPONSIBILITIES
OBJECTIVE: The student makes:informed choice go he can compare goods and.éer#ices
) and select the alternatives which meet his needs,

’

‘Concepts . - Grade Level ~ Svegested Learning and Suggested
, ’ - " Evaluation Experiences © Resources
Right to Choose | Have students bring in an item |
o ' - "that was a poor purchase and ex-
'_Responsibility tos: .- plain why it wao a ‘bad buy' '
. Be seldetive. Home Eec. II = Discuss use of "planned-overg,"

choices in brands, euts of meat,
v quality and cost in relation 'bo
. the food itself. '

S Home Ee. - Co-operate with loeal furnitwe o
| : III, IV gtere. . In his store set up -
" v Family , ° ' display ucing quality furnishlngs

: ' . . Living - discussed in class. Compare priee,

wood, fabrie, workmanship, and style.

L . ~ Role play: How to Shop for a v e
o . e - Bpecific Ttem; Shopping Courtesys - - S
R : Correct Dress; Effect of Well- T
" Planned Shopplng List.

- Treat merchandise = -~ Role play‘ The Incon51derate
with respect, : - ‘Shopper. - /
T ' . : - -‘Have salesperson discuss how.
consuniers influence cost of -

S " povds by their treatment of the .
- S ~ goodg. . - , o w
“Home Ec. -Discuss the consumer's rights and
Lo ' III, IV - responsibilities when he has
o ' o purchased a product that isa | :
’ - i "lemon." = ° ”, . _
" Do comparat1Ve - Home Ec. I | Develop a shopping list for gmoceries Married
ShOPplnG B ' - and use /local advertisements. - Iife by

klee examples, to show how. preplanning Ricker and
can help you become a more discerning Brisbane
shopper. g (Bennett)
Conduct-a local survey to determine
~ the services of local stores, store
hours, when stores ‘are least crowded,
and sales and promotions scheduled by *
,'dlfferent stores.

49
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OBJECTIVE:

_‘T ROLES, waears ,Aub R_méponsxsmms |

The ctudent mnkes infonmﬁd dhoi@@ go he can campare goods and uervicea '

and celact the alternatives which meet hig needs.

- Congepts ‘éfqde Level

.. BEvaluation Experiences

‘Suggested

Suggestad,Learﬂing and
Resources

e 7 Home Ec.

Homest with ¢f>,‘
dealings:

-

'Compare.iabric'prices.of ‘

-Debate:

. ‘Gompare prices of food q§

different marketa, small
grocerieg, chain market, and
opeclality markets. Consider
gervices offered by each.

'66mpére price and quality of .

different brands of foods,

Prepare a food item from = -
"serateh" and a mix-then
-eompare. with a purchase&
item. ag to cost, convenience
and flavor.,

different widths to make a f.de
garment or home furnishing 8 s
item. - ,

T

vt .

PRI S
34‘;"« il

"I alwastbuy-the
articles that cost the most,
then I know I am gettlng ‘
tha best."

Disciss factors to conslder when S
offering your services as a :

babysitter.




e noms, R‘IGHE‘S AYD a@?onsm;mms o

-OBJECTIVE The student ccmunicates to proper sources. documented complaints
- : - and Buggestions of congumer interest, '

I3
3

e, . Y0 . [

R o ' : 'Suggeated Learning and - éﬁgge@t@d'
: C‘-’nce? ’g,s .Gradg Lavel . Evaluation Experiences =  Resources
Right to be R Home Ec. I  Complaint Game: Correct way. :
Heard o K , "~ to ecomplain about the mal- R ,
' ' ‘practices used in zarelling fabpie -
Responsibility to. R yardage. R L 1
", Voice Camplaints" - Home Ee. IT ste role play to dramatize |
- ond Suggesticns.. - - returning an item. Disciss . :
. : - ‘ . dresa, -monneriems and voies. L. Tt
... Home Ee.-IV Discuss complaintg with .gtore RN
: T Family = = rmanager and use for class ) ..
- e o Living . :)discussion. ’ o T

Write to a manufacturer to
.. quegtion labelling of a
- product. . This could be a
complaint letter or a letter
telling why the product. was:
Xiked. - Discuss the outline
of a. 1etter.

e
-
Rl

% Know Where to
- g6 for Help.

P

cmplaints-; Store manager,
- ‘galesperson;, Better Business
Bureau, Chamber of Corrmerce.

Pl

v
€ cperiencesl or ‘role play an experience -
: nc_i /bell where; ’bhey -secured help

...Study labels and sales ad‘vertmsing,
urite letters suggesting how o
sorhg might be improved and be

, Wit’hin the, rules of FDA.




N [y

/ : S 2% : :
ROLES,'RIGHTS'AND RESPONSIBILITIES“

'Ihe student :ldentmfies qualita.ea of goods and servleeu “that . endanger

COBJECTIVE:

life or safety and demonstrates his -ability to select and use. products

~that are based on & afe’ey features. . Nz
Sl ‘ U Suegested Learning and . Suggested © _
Consepte - B Grader;mrel " Evgduation Experiences Regources
Right to Safety - Hone gc. ' Vlsit an-industry to d@termne
s ° III, V

Responsiblllty to.

a

Eh{anine merehandise Ho*ne Ec. I

< Debate safety features in a

how the product is designed and
teated for. gafety. ,

" for sa

E

ety
84

"~ product (seat belts, eyclamates).

o -

‘ featuy

‘Study of safety
ratyigs .

\

: ?
.
/

-~ &

.~

! Homa Ec. II

A
P

"kno

Digplay cafety features in ghow
cage of familiar toys. Dlscuas° '

and 1ist the m@.jor accidents in. v

the hone. o

Vigsit ghop area 1n- school to L
cpserve #afety practices followed
in ithe shop and to become more .

. o dgeable about electrical .
e - wiring in hone appliances. -
. Home Fc. I, Evaluate electrical cords and
. IT, III, IV  safety featurks around the home.
‘Pamily * ~ Repair cords and replaca broken
‘Living ,plugs. )
Home Ee. Ask a Home Economist from Utiiity

I, II ' Co. to explain the use of ‘their ,
e ) ' panels, the safety features of '
the major appliances.
Home Ec. = Dramatize errors of,judgment
o 11T, IV observed in using home econorlics
g department equ::.pment. :

-3
EY

i

LY

s




.

ROLES, RIGHTS mmfiilﬁpewsmiums B

OBJECTIVE: ‘The student ‘identifies and uges information publiahed by agencxes and .
T businesses when making consumer decismons. ,
' coﬁceptg' : Gradg.Levei "Suggested Learning.ghd : : Suggested
s -~ Evaluatijon ExperienceB Resourcea
. Right -to be ~  Homo Ee, I,° Have each student select a
.Adnformed « II, III, IV  gpecial piece of equipment
. , Family ~~ that family may consider ¢ ¢
_ TResponsibilityasto: ° Living * buying and investigate the'. , -
DR PR " eonsgumer informatlon available
- B - dn library.
" Analyre ad- Write to congnesunan,to qbtain
. vertisemants. pamphlets on a cpeeial subject .
' - or product; yiclb extension office .
© “to achieve more information. ' :
- Home Ec. -Assign gfoupsﬁgifzikort on FDA, o
- III; IV FIC to determing how cach benefits ™. .
Faml]'y th@ S'budent. 2, ] . [
-, Living © ' LR o
N , - ' Make a 1ist of dvertising slogans '
and have students identify each N
with préduct: Evaluzte claims made - = -
. for these produ ts; how informative .
; . - is the slogan; hpw appealing is the |
a . slogan.
Home Ec. Divide class intthwo sindy groups
III, IV . ‘to.investigate and report-on the
. Pamily - following: (J)>vibit a local news= . .
5 leing paner'atigyﬁut dept. for advertisements, .
g cost for; aﬁu, and cost for buying an | AR R
i : ‘ad. (2) V¥isit a dept. store chain and - ./
! "~ go through the layout. dept. and discuss, . . ', ~
: _ ad budget with staff personnel. . _ T
" Keep informed " Home Ec. Assign students to investigate at the, , _ .
about new’ III, IV .°  local library available materials D
products. . - TFamily - published by agencies to help them
T , Living . * make better consumer dac151ons.
. Select types of consumer goods to be
’ - ‘studied and have students collect ads
) ' .and use role play for TV commercials.
< . Identify thé good and bad featurss of
' « these ads and.why they lead you to purchage
. the product. 3 , oy
h ‘ 53 U
> ; se bulletin boatds: or mobiles to

idlustrate good, bad, or indifferent
ads found in newspapers and magazinas.

. :

ot s

kst A e nn oz




. o8 2 i
HOLES, RIGH‘I‘S mp RESPONSIBILITIES

OBJECTLVE: - The ctudent ident.ifieg zmd uses the aid and pr@tecti@n afforded the
concumer. by. business ’ g@vernmsnt a:md independent @rganizations.

. e " Suggested Learning and -Sugge:;ted
M Cpnqep wt? LY : Grade Leval. Evaluation Experiences Resources
) - o _— . ’ e
, -~ Right to be .~ Home Ee. Have pogtal offiecial explain
.  protected © . III, Iv . ' . lawo pasged to protect concumers
° : * . Family from mail fravde and unsﬁlicited
‘ ; ! Living mil. & ‘
Reopongibility to: = Home Eg. Damsnstmta flamability of o ' -
IR III, IV fobrics. S
be informed and - Living ' : Investlgate laballlng :z'equ:’a.zc'es-= Y 34
. . regpect existing . - ments on cleoning fluids which
- lawg ond .. 7= are £laxrmble or poioonous. .
ptandards . ST, L e
. o Home Lc. Aok Better Busmess Bureav :
PN : IIT, IV + or Chamber of Commerce's - - .
' ' ' Family . representative to explain how s
- : Living tg determing door-to-door . .
o v . 8‘10881'&9‘!1 qualifications and h&w '
: R to report suspécted frauds, v .
o o . misregreeentationg s or fals _ '
o I adverTising. : N ‘ S
Home Eec. - 'Invest*::.gate possible local legal
- I1I, IV . agencied (emall claims court) ,
R ) -~ Family " that have been estcblished to :
. ' - Living protec‘t or help the congumer . \ ¢
) .+~ Home Eea .- . Have students bring in information _ ‘ e
L IIT, IV ;' -on record and book clubs to which =~ = .-
N A - Family . they may ha.ve oF may lu.ke to join. . .
] . . o rliving
~ 5L S s Home Egc, o 'Study product labels and guat‘antees
III, IV~ in relation to cost of different
Family - .  ‘quality items and in keeping with . e
Living » laws and regulations of items. - _ o
- - Home Ee.  Identify ways the average homemaker -
oI, 1T can help eliminate pollution (type
o detergentsﬂrefuge disposal methods)
" -Home Ec. - Have studentso check labels for *
. d@ . TII, IV  weiphts of various size packages of -
st ... %« a gpecific product to determine best - =
. o - buy for the money and a family,
» |
* ; o .
3 ¥ -




SRR COMMUNITY RESOURCES ~

QEJECTZVE The student is knowledgeable about communlty resources and 1dentif1e £
’ '.1‘ Yy " those which can supplement an ind1v1dual's income qr satlsfactions :
AR when necessary -or deslrable.

F 7 . . w - ’ .

_Concepts 'Grade'Level Suggested Learning and Suggested
- L } , " Evaluation Experlences " - Resources. .

Local -~ : ' - Home Ec. tudy in depth a local service
‘ o o0 I II 'orgam.zation. .Discuss student :

'ﬁus{ness men's- - o mvolvement in local organizations -k

, organizations ‘ ‘as a serv1ce ‘to the community. ‘ -

W?men's ¢lubs -~ Home Ec. AIV Team m.th soc1a1 studies students a
v s ¥ : - to take a community survey with.
‘Religious - ‘ "~ a’definite goal to reach, .
R organizations , ' Involve class directly with
oo o s o community .issue after thorough .
TIndividuals - . S investigation to help bring
o o . ‘about a desirable outcome for - =~ .~
, Day care centers A school and connnunlty. ' .
Recreation o ) - Qollect newspaper clippings -
facilities S on local issues that have state
. (parks, museums, . o or natlonal impl:l.catlons.
- hbrarles) _ T ' .
- - -Home Ec. II Have the Student Counselor or '

_ others.to inform the students

" of scholarships available from
numerous sources, value of striving
for gr.ades and leadership opportunity.

£

LV ]
-

,Have students present enjoyable 7
. personal experiences or activities

) received fnee of cost. What would

. : : L L the experience be worth in money )

: . . ’ to the individual? . _ r

Home Ec. - Ask representative frOm Department
II1, IV " of Natural Resources, city parks _
Family - department and/or privately owvned oL
, Living. campsites to explain how local- )
' recreation facilltles affect economy of
o community. - S :

. ¢ e




| COMMUNITY RESOURGES'

The student is- knowledgeable about communlty resources and identifies
those which. can supplemént an individual's income or: satisfactlons Cowe
: when necessary or desirable. e _

»’Q‘ .

~

Concepts"

'»Gradg Level

Suggested Learnlng and " Suggested .
~ Resourceg o

~Evaluation Experiences

- " Home Ec.
I, II

L]

. Home Ec. I

*«w,

Home Ec. I,
II, III, IV

Home Ec. IV
.+ Family
Living

AHome Ec. IV
Family . -
tLiviug_

‘Visit a Day Care Center.v
- a conference with the Director.

* chests, and other small furnishings

-Wisit a Good Will workshqp.

- Locate the veteran's hospital nearest

-"that are not producing or are dying

" local community.

Involve class in "Know Your County
- Study," divide class into groups to
. investigate public and private resources. .
- Same project could be used on city- -
- township level. ' .

Have students survey local : 3 ‘ g
recreation areas and make a : :
series of school displays on-

the; theme "Know Your County

Recreation"., Refer to Wonderful

World of Ohio Magazine - State :
Parks Community, etc. S

Arrange

Follow with a study. of requirements
for day care workers.
Make toys, cbverlets, mats, tools,

for Day Care Nursery or Church Nursery.

Observe the renovation of articles.
(FHA project collect such articles
and offer to the organization)

to you and send gifts at different
times of the ‘year.

EHA project: Locate rose’ bushes
at school or at a public agency. Get - N
a government bulletin on roses and ' ; '
try to find the remedy; consult local

garden club or .nurseryman for assistance.

Ask various‘represeniatives of community
organizations to explain services available to

<0

Take clask to courthouse, welfare
department, or health department to
get a better understanding of 1ts total
operation.

a6




OBJECTIVE:

‘COMMUNITY RESOURCES .LE

The student is Imowledgeable about community resources and ident fies

L _those which can supplement an individual's income or satisfactions .
vﬁwhen necessary or desirable,
" Concepts, 3 . Grade Level Suggested Learning and - Suggestec
o . C Evaluation Experiences’ Regources
Home Ec. IV Collect outi-of-town riewspapers. \
Family Have studerits pretend they are ., |
. Living going to mgve  to a new locality. o
. ’ N Have studefjts formulate an ) - \.
opinion -of "the community after |
. studying the newspapers to ' S
; determine available, public or - , \
| ‘ private, facilities and sgervices. ?
-
‘Home Ee. . Invite Public Health Nurse to speak |
I, II to. class on all services available
from the Health Department.
Home Ec. I, Assist elderly with storm wind@us,
II, III, IV window washing, snow shoveling, marketlng‘
. . as an FHA Project. :
. - Do research studies to determine
what medical asslstance is -
" ‘provided in the county. Examples.
. - pre-school shots for elementary.---
" TB testing.
State " Home Ec. IV _ Give students pretest on governmental
. ..o Family " and private services provided by
Unemployment Living agencies. Results should suggest,
compensation |, . areas of investigation in greater
) . , ~ depth. .
Workmen's I ’
compensation Home Ec. Have a panel discu551on following a
« I11, IV research study on available services from
Public welfare - Medlcare,'welfare, or Social Security.
° Business and Home Ec. IV iscuss the type ‘of help a child can
professional Family receive after the loss of an arm and
ﬂorganizations Living5§ a leg in a car accident. :
Home Ee. II Have the students secure information
: from the agencies which regulate
: working cohditions and benefits for
) individuals) ,
. -
Have ‘the students determine the J

- Home Ec. ITI

procedures for securing a working
permit. ReSearch the reason for

- existance of such permits. ; -/




!

COMMINITE RESGURCES

'fﬁBJECTIVE: The student is knowledgeable about co ity resources and identifies
S T those which can supplement an indivi l's incohe or satisfactions

""5 ' vhen necessary or desirable.
) : - A Suggested'Learning-and‘ , Suggested |
Concepts _ Grade Level Evalvation Experiences - ~ Resources e
2 : Home Ec. - . Obtain information on services S
o ) v - I, I rendered by schools and organizations -

for the blind and handicapped;
equipment of cars and provision of
_-1icense for parapaleglce. .

Home Ec.;IV Ask guidance counselor or public

_Family'{- health nurse for information . .
S Living ' available for umved mothsrs-to-be.
o . Research other sources of valuable

informatlon for unwed mothers.

" °  Home Ec.. i Investigate Aid to Dependent Chlldren- A
I, II . Speaker, field trip, and/or research.

, Home Ec. IV Invite a Mother's Aide from Public
, : Welfare to explain her duties,” "\
requirements necessary to attain
such a position, and eligibility
requirements of applicants for
" Welfare. (Check students of class,
first)

Home Ec. IV Inv1te a nutrltion-aide to- explaln
... how-the use.of government surplus
food and food stamps can help - :
 families to live on a limited income « o
regularly or during temporary time - ..
of unemployment or hardship. ' -

Home Ec. IV Acquaint students with the“purposes'and

Family. seryices of Unemployment Compensation.
Living . and Workmen's Compensation by having
' speakers from the local offices explain - » .

who is eligible for coverage and the :
3331stance offered. .

5753 | |




COWMUNITY RESOURCES

P :

. -, S , ‘ _
OBJECTIVE. The student idantifies the protectlve agencies which can contnibute to
, ‘" his protection, his rights and his environment, enabling him to be
- knowledgedble about the services to the extent that he can make use
of or assist in the activitiee 1nvolved in/these services.

/

kN

Suggested Learnlng and o Suggested .

-

‘FirefDep't ) v

Police Dep't , Home Ec. T

'County Health Dep't

' Better Businesu " Homs Ee. I
Bureau : R

Consumer “
organizations

Local businesses -
(Insurance co.)

4

VLHome'Ec.'
Ii1, IV -

- ¢ Home Ee:
"‘q{ B .'I, II .

e,

“"H’O]ﬂe Ec. .

IIT, IV

- Living

Concepts - ‘Grdde Lev
. ¢°P L ' Ord 9,L9V°1 Evaluation Experiences " "Regources .
Local : : ‘HOMG Ec. I - Use. the cafeteria as a gource of

compiling information on sanitation
laws. (TB testing;, cleanliness)

Role play. A baby-sitter celling - f

the fire dept., police, sheriff,
and Héctor for emergency service.

" Divide class into two groups. One : ‘&\

group interviews people knowledgeable
in the costs-of providing fire, police, -
health, and recreational facilitles.

- Agk them to estimate what'these same-
_-services would cost an individual.

‘The second group interviews -adults in

the .commmnity and to ask what they feel

the services would be worth in a monetary
value. Compare these statistics and decide
how fnuch is indirectly being added to ’
their incomes.

&

‘_ Interview police department, sherlff

or fire department to determine thé

*scope of their responsibilities and

‘the services they render. .

Invest%gate how meat inspection
legislation affects local meat
supplies and how laws are enforced.

Show £ilms on driylng safely, use of
drugs, sdlf-protection techniques or
dev1ces 1ndlv1duals can use.

Report student Llndlngs on local
sanitation laws, fraudulent practices,

-price fixing, zoning codes, and other
_laws effecting citizens.

h‘) . o )
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. COMMUNITY RESOURCES Co

OBJECTIVE: The studers identifies the protective. agencies/which can contribute to
, : ‘his progeciion, hig rights and his environment, enabling him to be .
. ‘Imowledgewle about the services to the extent that he can make usge .
of of assist in the activities involyed in these services. ~ &
Concepts frade Level = Suggested Learning and Suggested .
' . R Evaluation Experiences - Resources
’ 3 t Do \A\‘\Xj . ! ’ ) . 4
~ State Horie Ec. IV I vestigate agencies such as - o
f Family State Dept., of Agriculture, , .
 Mental Health Living National Safety Council, Under- . -
4 Dep't of Commerie °. - . ! writers Laboratory, etc. to v
) Public Utilitie; Comm. " determine services offered and - ,
.~ Dep't of Agriculture, T

how\they are financed.

Dep't of Highwxys | . o
Dep't of Hightay Saflety .
. Natural Resouices Dep't
Industrial Relations .
Voluntary comsumer

organizatiorns .
' Chamber of Camerce

‘ \ . v
~Have lesson on ways state channels -

- . money or aid for our benefit and .
.- - protection through taxes that benefit
S community, school, and individuals?

Example - license plates, real
lestate, and gas sales pay for patroled-

Financial Institutions ! - highways, driver training, better schools,
Legal Aid * o improved schools, better roads, parks,
' Professional Organiza- & forest rangers, and safer waferuays.- -

tions .

. /
- Home Ec¢.

i
Make a collection and display’:

National - I, I . publications available from

o + ©  government agencies. Display at | -
Consumer agencies . open house or use display case at ?
Dep't of Agriculture - . school.  Have students write Congressman
Dep't of Commerce oo ' and ask his assistance ip getting - £
-Health, Education and this information.to teach students S
Welfare = N héw to get information as well as A
‘Red Cross - . - become'better informed. oy .t
Dep't of Transportation : £ 0 - . LE {
o . - R :- ' ‘,,{!? . n‘
- 3 : . G O,‘ q .
- 3 , . ' . . '.3
. . . . “ a “ o-
1 \e j
- 4 ' ! -
! . %l
. & i_. . -
& ‘ v ‘
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